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Introduction
What	  This	  Book	  is	  About
“The purpose of a business is to create and keep a customer.” - 	  Brian Tracy.

That’s	  what	  this	  book	  is	  about.	  Facebook	  is	  a	  hugely	  powerful	  medium	  for	  
achieving	  both	  those	  goals,	  in	  a	  non	  aggressive,	  goodwill	  generating	  and	  
amazingly	  viral	  way!

There	  are	  only	  a	  few	  key	  points	  you	  need	  to	  know,	  though.	  You	  do	  not	  need	  to	  
know	  the	  ins	  and	  outs	  of	  every	  Facebook	  feature	  to	  market	  effectively	  using	  this	  
platform.	  You	  need	  to	  know	  the	  20%	  of	  things	  you	  MUST	  be	  doing	  daily	  and	  
weekly	  that	  will	  give	  you	  the	  80%	  of	  results.

That’s	  what	  this	  book	  is.	  A	  book	  walking	  you	  through	  the	  key	  actions	  you	  should	  
be	  taking	  to	  make	  the	  biggest	  difference	  to	  your	  business	  in	  the	  shortest	  amount	  
of	  time	  possible.	  

All	  the	  information	  contained	  within	  this	  book	  are	  strategies	  I	  use	  every	  day	  to	  
build	  my	  own	  business	  and	  whilst	  there	  have	  been	  some	  signiJicant	  changes	  to	  
the	  way	  Facebook	  handles	  businesses	  this	  year,	  I	  still	  Jind	  it	  to	  be	  the	  most	  
powerful	  marketing	  medium	  on	  the	  web	  today.

Remember,	  you	  need	  to	  be	  where	  your	  customers	  are.	  So,	  no	  matter	  how	  many	  
changes	  Facebook	  makes	  and	  whether	  you	  agree	  or	  disagree,	  as	  long	  as	  the	  bulk	  
of	  your	  customers	  are	  still	  surJing	  their	  newsfeed,	  that’s	  where	  you	  need	  to	  be	  
popping	  up!

So	  before	  we	  delve	  into	  some	  super	  powerful	  strategies,	  it’s	  vital	  you	  understand	  
where	  marketing	  is	  going	  and	  how	  you	  should	  be	  looking	  to	  use	  Facebook	  and	  
Social	  Media	  in	  general,	  in	  your	  business	  moving	  forward.

In	  all	  my	  years	  of	  marketing	  and	  running	  businesses,	  I	  don’t	  think	  I	  have	  seen	  
changes	  this	  huge,	  this	  fast.	  So	  pay	  attention,	  stay	  ahead	  of	  the	  game	  and	  don’t	  
get	  left	  behind!
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The	  Future	  of	  Marketing
Two	  friends,	  John	  &	  David	  lived	  in	  a	  little	  village	  called	  Storybridge.	  Both	  John	  &	  
David	  loved	  books	  about	  the	  universe	  and	  the	  wonders	  of	  the	  world.

Every	  day,	  they	  would	  head	  into	  different	  parts	  of	  the	  village,	  where	  they	  had	  
small	  stalls	  to	  sell	  their	  books.

David’s	  books	  were	  double	  the	  price	  of	  John’s	  and	  yet,	  every	  day	  he	  would	  come	  
home	  having	  made	  three	  times	  the	  sales	  John	  had.

John	  had	  a	  brightly	  coloured	  stall,	  with	  big	  painted	  signs	  displaying	  his	  book	  
titles	  and	  covers.	  He	  had	  the	  word	  sale,	  slashed	  all	  over	  the	  stall	  and	  he	  would	  
stand	  and	  shout,	  “Come	  and	  buy	  my	  books,	  half	  price	  today!	  Learn	  about	  the	  
wonders	  of	  the	  world	  with	  my	  beautiful	  books.”

He	  also	  had	  leaJlets	  on	  the	  village	  pin	  board,	  advertising	  his	  books	  and	  a	  small	  ad	  
in	  the	  local	  village	  newsletter.

David’s	  stall	  was	  equally	  as	  colourful,	  but	  he	  had	  no	  sale	  pricing	  or	  ‘Buy	  Today	  
for	  only	  Half	  Price’	  signs.	  David	  had	  displayed	  all	  of	  his	  books	  on	  open	  shelves	  
and	  in	  front	  of	  the	  stall;	  he	  had	  chairs	  and	  a	  small	  coffee	  maker.	  Every	  day,	  David	  
would	  open	  his	  stall	  and	  at	  various	  times	  during	  the	  day,	  invite	  people	  to	  sit	  with	  
him	  while	  he	  read	  the	  stories	  out	  loud.

David	  also	  had	  leaJlets	  up	  on	  the	  local	  pin	  board,	  but	  they	  advertised	  his	  reading	  
sessions.	  	  His	  ads	  also	  invited	  people	  along	  for	  a	  coffee	  and	  story.

Everyone	  loved	  David.	  He	  was	  so	  giving	  of	  his	  time	  and	  every	  day,	  he	  would	  lead	  
them	  into	  a	  land	  of	  adventure	  and	  fantasy	  with	  his	  fantastic	  stories.

So	  captivated	  were	  the	  crowds	  with	  David’s	  stories,	  they	  returned	  time	  and	  time	  
again	  and	  bought	  many	  books	  with	  which	  to	  continue	  their	  adventure	  and	  
delight	  their	  own	  friends	  and	  family.

The	  moral	  of	  the	  story?

David	  attracted	  people	  to	  him	  by	  giving	  great	  content	  before	  asking	  for	  the	  sale.
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John	  in	  a	  sea	  of	  other	  advertising	  and	  special	  offers,	  simply	  got	  lost	  and	  
primarily	  ignored.

Don’t	  let	  your	  business	  do	  the	  same!

The	  future	  of	  marketing	  is	  bright	  and	  warm.	  The	  future	  is	  about	  attracting	  
people	  to	  your	  brand	  with	  stories	  and	  valuable	  content.	  Gone	  are	  the	  days	  of	  the	  
hard-‐nosed,	  pressure	  style	  sales	  that	  many	  of	  us	  dislike.

Whatever	  you	  want	  to	  call	  it	  whether	  it’s	  attraction	  marketing,	  relationship	  
marketing	  or	  inbound	  marketing,	  the	  fact	  is,	  to	  survive	  and	  thrive	  as	  a	  business	  
in	  the	  coming	  years,	  you	  must	  embrace	  ‘giving	  Jirst’	  in	  all	  areas	  of	  your	  business.

Why	  Facebook	  is	  Such	  a	  Powerful	  Force	  to	  
Help	  us	  Achieve	  This
The	  beauty	  of	  Facebook	  is	  the	  ability	  to	  get	  in	  front	  of	  our	  target	  market	  with	  our	  
message.

What’s	  particularly	  powerful	  is	  the	  mix	  of	  both	  outbound	  and	  inbound	  
marketing.

Inbound	  marketing	  is	  a	  term	  coined	  by	  Hubpost’s	  CEO	  -‐	  

It's marketing with a magnet, not a sledgehammer — marketing based on 
content that attracts and nurtures prospects, not spam that interrupts them.

In	  other	  words,	  it’s	  about	  attracting	  people	  to	  you	  and	  your	  content.	  It’s	  about	  
publishing,	  distributing	  and	  sharing	  valuable	  information	  that	  will	  improve	  the	  
lives	  and	  businesses	  of	  those	  around	  you,	  thereby	  inviting	  them	  to	  consume	  
more	  of	  your	  material	  and	  tell	  their	  friends	  about	  you.

Conversely,	  outbound	  marketing	  is	  anything	  paid	  for.	  Things	  like	  Facebook	  Ads,	  
Google	  PPC,	  and	  Promoted	  Posts.	  These	  are	  all	  considered	  outbound	  marketing.

Here’s	  the	  key.	  You	  need	  to	  use	  outbound	  marketing	  to	  direct	  people	  to	  inbound	  
messages.

So	  rather	  than	  sending	  paid	  trafJic	  straight	  to	  a	  sales	  page,	  you	  need	  to	  be	  
sending	  them	  to	  a	  piece	  of	  valuable	  content,	  whether	  that	  be	  an	  article,	  a	  
webinar,	  an	  image,	  or	  a	  free	  ebook.
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The	  different	  forms	  of	  Facebook	  advertising	  allow	  us	  to	  achieve	  this,	  quickly	  and	  
easily.	  The	  viral	  nature	  of	  Facebook	  take	  our	  advertising	  dollars	  and	  stretch	  
them	  much	  further,	  as	  people	  watch	  others	  take	  action	  and	  choose	  to	  do	  the	  
same,	  based	  on	  the	  social	  proof.

What	  I	  love	  about	  Facebook	  is	  that	  it	  pretty	  much	  houses	  everything	  we	  need	  to	  
make	  this	  inbound	  marketing	  strategy	  work	  beautifully,	  all	  in	  one	  place.

You	  have	  the	  platform	  with	  which	  to	  post	  a	  huge	  variety	  of	  different	  types	  of	  
content,	  you	  have	  the	  word	  of	  mouth	  element	  and	  you	  have	  the	  paid	  media	  side.

All	  of	  this	  under	  one	  roof	  with	  a	  seventh	  of	  the	  world’s	  population	  at	  your	  
Jingertips.

If	  that	  doesn’t	  give	  you	  a	  fair	  chunk	  of	  the	  market	  to	  go	  after,	  I’ll	  never	  know	  
what	  will!

Social	  Integration	  is	  in	  Everything	  We	  Do

There	  is	  no	  doubt	  that	  content	  marketing	  works.	  Content	  can	  be	  anything	  from	  
informative	  articles,	  info	  graphics,	  great	  images,	  games,	  questions,	  surveys	  or	  
anything	  that	  connects	  you	  to	  your	  audience	  and	  builds	  a	  deeper	  relationship.

This	  is	  the	  world	  we	  live	  in	  now;	  a	  world	  of	  connectivity,	  where	  communication,	  
word	  of	  mouth,	  opinions	  and	  reviews	  are	  at	  our	  Jingertips.

In	  today’s	  world,	  there	  are	  so	  many	  supplying	  what	  we	  need	  or	  desire	  that	  our	  
buying	  decisions	  are	  based	  on	  our	  opinion	  of	  a	  company	  or	  even	  more	  
importantly,	  based	  on	  a	  friends	  opinion	  of	  a	  company!

However,	  sales	  messages	  still	  work.	  That	  is,	  provided	  you	  get	  the	  right	  message	  
in	  front	  of	  the	  right	  market	  at	  the	  right	  time.

Don’t	  be	  fooled	  into	  thinking	  that	  the	  only	  way	  to	  market	  is	  through	  content	  and	  
long	  term	  relationship	  building.	  Copy	  is	  as	  powerful	  today	  as	  it	  always	  was	  and	  
very	  clever	  advertisers	  can	  build	  trust	  through	  one	  ad,	  one	  sales	  letter,	  or	  one	  
campaign.

However,	  if	  you	  mix	  sales	  copy	  with	  social	  proof,	  now	  we’re	  talking!
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It’s	  about	  communicating	  with	  people	  on	  many	  different	  levels,	  appealing	  to	  
their	  different	  modalities	  or	  personas,	  as	  well	  as	  where	  they	  are	  in	  the	  buying	  
cycle.

There	  have	  been	  many	  scientiJic	  studies	  done	  about	  buying	  cycles	  and	  when,	  
where	  and	  how	  people	  will	  buy	  from	  you.

But	  let’s	  keep	  it	  simple	  here.	  If	  you	  create	  fantastic	  and	  valuable	  content	  that	  
connects	  with	  your	  audience,	  create	  viral	  conversations,	  word	  of	  mouth	  
recommendations	  and	  a	  great	  reputation	  and	  you	  couple	  this	  with	  cleverly	  
written	  sales	  copy,	  good	  advertising	  and	  great	  offers,	  there’s	  your	  perfect	  
marketing	  mix!

It’s	  really	  time	  to	  recognise	  that	  social	  integration	  is	  now	  part	  of	  everything	  we	  
do	  as	  businesses.

Social	  Media	  isn’t	  so	  much	  a	  marketing	  strategy	  as	  an	  overall	  business	  strategy.	  
It’s	  how	  we	  attract	  new	  customers	  and	  it’s	  how	  we	  communicate	  and	  retain	  
current	  customers.	  

It’s	  also	  fast	  becoming	  a	  way	  for	  companies	  to	  communicate	  with	  staff	  and	  
colleagues	  through	  the	  use	  of	  groups	  and	  communities.

Twitter	  is	  the	  fastest	  real	  time	  newstream	  in	  the	  world,	  with	  huge	  world	  events	  
and	  disasters	  being	  tweeted	  before	  they	  even	  reach	  the	  newsroom.

Business	  and	  marketing	  is	  about	  service	  and	  communication.	  Social	  Media	  is	  
your	  primary	  outlet	  if	  you	  want	  to	  be	  at	  the	  forefront	  of	  your	  industry.

Embrace	  it!

How	  Should	  You	  as	  a	  Business	  Use	  
Facebook	  Moving	  Forward
You	  have	  three	  key	  entities:

Your	  Business	  Page
A	  Facebook	  Group
Your	  Personal	  ProJile
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The	  key	  beneJits	  of	  a	  business	  page	  are:

Brand	  your	  Business
Create	  Targeted	  Ads
Promote	  Your	  Posts
Build	  and	  Advertise	  Landing	  Tabs
Measure	  and	  Understand	  Your	  Audience	  Demographics/Actions

Other	  general	  beneJits	  are:

Build	  Followers	  (fans)
Communicate	  with	  Customers	  and	  Prospects
Create	  Offers	  and	  Discounts
Connect	  with	  Your	  Audience
Have	  an	  E-‐Commerce	  Tab
Create	  Pinned	  Posts

A	  Group	  gives	  you	  the	  ability	  to:

Build	  a	  Community
Offer	  Support
Create	  a	  Network
Build	  a	  Customer	  Database	  (alternative	  to	  email	  marketing)
Build	  Your	  ProJile

Your	  Personal	  ProJile	  when	  used	  for	  marketing	  purposes	  gives	  you	  the	  ability	  to:

Personalise	  the	  Face	  Behind	  the	  Business
Build	  Followers	  (Subscribers)
Become	  a	  Public	  Figure
Build	  Trust
Network
Create	  and	  Share	  Interest	  Lists

There	  are	  two	  key	  strategies	  you	  need	  to	  adopt	  when	  it	  comes	  to	  marketing	  on	  
Facebook:

1.	  	  Outbound
2.	  	  Inbound

In	  other	  words,	  you	  need	  to	  use	  both	  paid	  advertising	  and	  promotion,	  as	  well	  as,	  
content,	  attraction	  and	  relationship	  marketing.
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Here	  is	  a	  diagram	  looking	  at	  how	  everything	  Jits	  together	  on	  FB.
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Now	  please	  note	  in	  all	  the	  strategies	  contained	  within	  this	  book,	  we	  will	  be	  
sending	  all	  outbound	  marketing	  initiatives	  to	  inbound	  marketing	  activities.	  In	  
other	  words,	  all	  our	  paid	  ads	  will	  be	  going	  to	  content	  based	  promotions,	  as	  
opposed	  directly	  to	  sales	  pages.

However,	  I	  am	  going	  to	  be	  sharing	  some	  incredibly	  powerful	  strategies,	  which	  
can	  help	  you	  build	  a	  trusted	  relationship	  quickly,	  build	  immense	  goodwill	  and	  
create	  immediate	  sales	  to	  your	  products	  or	  services.

How	  to	  Use	  This	  Book
I	  have	  split	  the	  book	  into	  two	  parts.

Part	  1	  is	  a	  Quick	  Start	  Guide	  to	  Lead	  Generation.	  

As	  per	  the	  above	  diagram,	  we	  will	  be	  exploring	  Landing	  Tabs,	  Facebook	  Ads	  and	  
Promoted	  Posts.

Please	  note,	  it	  is	  a	  mix	  of	  driving	  completely	  new	  cold	  trafJic	  to	  our	  content,	  
products	  or	  services	  and	  also,	  getting	  in	  front	  of	  warm	  trafJic,	  which	  are	  people	  
who	  have	  already	  expressed	  an	  interest,	  but	  perhaps	  haven’t	  taken	  any	  
signiJicant	  action	  yet.

In	  simple	  terms,	  we’ll	  be	  advertising	  to	  those	  who	  have	  never	  heard	  of	  us	  and	  to	  
current	  fans	  that	  are	  not	  yet	  paying	  customers.

Part	  2	  is	  much	  more	  about	  the	  long	  game.	  It’s	  what	  happens	  during	  and	  after	  you	  
have	  generated	  all	  these	  fabulous	  new	  leads.	  It’s	  all	  about	  communication,	  
engagement,	  leading	  warm	  prospects	  to	  take	  more	  action	  with	  you	  and	  building	  
your	  reputation,	  your	  proJile	  and	  your	  community	  on	  Facebook	  by	  using	  pages,	  
groups	  and	  your	  proJile.

I	  have	  also	  created	  a	  video	  course	  to	  accompany	  this	  ebook,	  you	  can	  see	  details	  
of	  that	  by	  clicking	  here!

Ready?

Let’s	  Dive	  In!
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Part	  1
The	  Quick	  Start	  Guide	  to	  Lead	  
Generation	  on	  Facebook

Landing	  Tabs,	  Facebook	  Ads	  &	  Promoted	  
Posts

Landing	  Tabs	  are	  undoubtedly,	  my	  most	  powerful	  tool.	  In	  fact	  if	  you	  have	  a	  quick	  
read	  of	  the	  ‘About	  the	  Author’	  page,	  you’ll	  see	  that	  I	  have	  built	  my	  entire	  
business	  by	  using	  Landing	  Tabs	  on	  Facebook.

They	  are	  so	  powerful	  that	  I	  have	  written	  a	  separate,	  entire	  book	  all	  about	  
Landing	  Tabs	  on	  Facebook.

You	  can	  download	  that	  book	  for	  free	  here.	  Click	  Here	  to	  Access	  Facebook	  
Landing	  Tabs	  Ebook.

In	  summary,	  we’re	  going	  to	  have	  a	  look	  at	  why	  they’re	  so	  powerful	  and	  how	  to	  
use	  them	  to	  your	  greatest	  advantage.

Not	  only	  that,	  I	  want	  to	  explain	  to	  you	  why	  Landing	  Tabs	  are	  actually	  more	  
important	  now	  on	  Facebook	  than	  ever	  before	  and	  why	  I’m	  so	  glad	  I	  have	  used	  
them	  since	  day	  one!

In	  order	  to	  get	  more	  customers	  for	  our	  business,	  we	  need	  to	  generate	  leads.	  We	  
need	  to	  have	  a	  steady	  stream	  of	  people	  interested	  in	  our	  products	  and	  services	  
that	  we	  can	  connect	  with,	  engage	  with	  and	  sell	  to!

That’s	  the	  bare	  bones	  of	  it.	  Many	  people,	  seeing	  the	  power	  of	  Facebook	  over	  the	  
years	  have	  built	  themselves	  Facebook	  business	  pages	  and	  spent	  time	  and	  money	  	  
generating	  ‘likes’	  or	  fans,	  as	  they	  used	  to	  be	  called.	  

  Access the Videos Here! 

https://www.facebook.com/socialnetworkingacademy/app_292320527528692
https://www.facebook.com/socialnetworkingacademy/app_292320527528692
https://www.facebook.com/socialnetworkingacademy/app_292320527528692
https://www.facebook.com/socialnetworkingacademy/app_292320527528692
http://jobarnesonline.com/hg/?a=0HU2Bqda7l&p=5
http://jobarnesonline.com/hg/?a=0HU2Bqda7l&p=5


The	  idea	  being	  that	  they	  could	  then	  Jill	  their	  business	  page	  with	  interesting	  
content,	  discounts	  and	  offers	  and	  their	  fans	  would	  see	  these	  offers	  and	  buy.

The	  challenge	  with	  that	  model	  is	  that	  people	  aren’t	  on	  Facebook	  to	  buy.	  They	  are	  
there	  to	  socialise.	  They	  want	  to	  chat	  with	  friends,	  to	  communicate	  with	  others	  
and	  to	  read	  interesting	  tidbits	  that	  can	  add	  value	  to	  their	  life	  and	  the	  lives	  of	  
those	  around	  them.

In	  more	  recent	  times,	  many	  more	  businesses	  have	  utilised	  Facebook	  business	  
pages	  as	  a	  marketing	  tool,	  but	  haven’t	  really	  exploited	  them	  to	  their	  full	  
potential	  and	  that	  full	  potential	  is	  to	  use	  Landing	  Tabs.

A	  Landing	  Tab	  is	  commonly	  known	  as	  a	  Squeeze	  Page	  in	  the	  online	  marketing	  
world.

In	  other	  words,	  to	  ‘squeeze’	  a	  name	  and	  email	  address	  out	  of	  a	  potential	  
customer	  so	  that	  we	  can	  begin	  email	  marketing	  campaigns,	  in	  order	  to	  get	  
directly	  into	  the	  inbox	  of	  said	  customer	  and	  persuade	  them	  to	  engage	  with	  our	  
products	  and	  services	  and	  ultimately,	  purchase	  from	  us.

So	  you	  may	  be	  thinking,	  well	  isn’t	  that	  what	  a	  Facebook	  business	  page	  does,	  but	  
without	  the	  need	  to	  get	  the	  contact	  details.	  It	  gets	  the	  ‘like’	  and	  then,	  gets	  
directly	  in	  front	  of	  the	  potential	  customer	  via	  the	  newsfeed	  and	  persuades	  them	  
to	  engage	  with	  our	  products	  and	  ultimately,	  purchase.

In	  theory,	  this	  is	  what	  many	  businesses	  have	  been	  trying	  to	  achieve	  over	  the	  last	  
few	  years.

The	  reasons	  this	  process	  doesn’t	  work	  are	  because	  Jirstly,	  not	  every	  post	  gets	  in	  
front	  of	  your	  fan	  via	  their	  newsfeed.	  This	  has	  always	  been	  the	  case.	  This	  is	  not	  a	  
recent	  change.	  The	  recent	  Facebook	  algorithms	  have	  reduced	  the	  number	  of	  fans	  
who	  see	  your	  posts,	  but	  there	  has	  never	  been	  a	  time	  when	  all	  of	  your	  fans	  would	  
see	  all	  of	  your	  posts.

Secondly,	  as	  I	  said	  above,	  people	  aren’t	  on	  Facebook	  to	  buy,	  so	  no	  matter	  how	  
many	  offers	  you	  place	  in	  front	  of	  them,	  your	  conversion	  rates	  will	  be	  lower	  than	  
when	  someone	  is	  visiting	  your	  website	  speciJically	  with	  a	  purchase	  in	  mind.	  

So,	  the	  Jlow	  of	  a	  Landing	  tab	  is	  to	  utilise	  the	  power	  of	  Facebook	  to	  generate	  the	  
targeted	  leads.	  	  It	  should	  attract	  the	  prospective	  customers	  to	  your	  page	  and	  
your	  tab	  and	  then,	  encourage	  them	  to	  leave	  you	  their	  name	  and	  email	  address	  so	  
that	  you	  can	  market	  to	  them	  via	  email.
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This	  achieves	  two	  things.

Firstly,	  they	  have	  a	  signiJicant	  interest	  in	  what	  you	  have	  to	  offer.	  So	  much	  so	  that	  
they’re	  leaving	  you	  their	  contact	  details	  for	  it.	  This	  is	  a	  targeted	  lead.

Secondly,	  you	  are	  taking	  them	  off	  of	  Facebook	  and	  onto	  a	  platform	  that	  you	  have	  
more	  control	  over.

Please	  remember,	  Facebook	  is	  a	  3rd	  party	  platform	  that	  is	  free	  and	  owes	  you	  
nothing!

If	  they	  decide	  to	  change	  the	  algorithms,	  make	  changes,	  shut	  your	  account	  down	  
or	  anything	  else,	  they	  can.	  	  It’s	  their	  prerogative.

Therefore,	  you	  must	  have	  another	  way	  of	  communicating	  with	  your	  customers	  
and	  getting	  your	  products	  and	  services	  in	  front	  of	  them.

Hence,	  you	  can	  now	  see	  the	  importance	  of	  taking	  your	  potential	  customers	  off	  of	  
Facebook	  and	  into	  your	  own	  database.

I	  will	  just	  touch	  on	  the	  most	  recent	  algorithm	  changes	  to	  highlight	  how	  
important	  this	  is.	  You	  may	  or	  may	  not	  be	  aware	  that	  only	  10%	  -‐	  15%	  of	  your	  
fans	  will	  ever	  actually	  see	  your	  posts	  in	  their	  newsfeed.

So,	  if	  you	  have	  been	  spending	  money	  over	  the	  years	  to	  get	  those	  likes	  and	  now	  
expect	  your	  offers	  to	  be	  shown	  to	  each	  and	  every	  person	  who	  liked	  your	  page,	  
unfortunately,	  you	  are	  very	  mistaken.	  The	  only	  way	  to	  get	  in	  front	  of	  all	  of	  your	  
fans	  is	  to	  utilise	  something	  called,	  ‘Promoted	  Posts.’

This	  is	  a	  new	  way	  of	  advertising	  on	  Facebook	  that	  ensures	  your	  posts	  get	  into	  
the	  newsfeed	  of	  all	  your	  fans.

Many	  people	  are	  up	  in	  arms	  about	  this	  change	  and	  believe	  Facebook	  to	  be	  
ripping	  them	  off	  or	  charging	  them	  twice.

Imagine	  if	  many	  of	  those	  people	  would	  have	  had	  landing	  tabs	  in	  place	  and	  had	  
actually	  taken	  a	  large	  percentage	  of	  their	  fans	  off	  of	  Facebook	  and	  were	  now	  
communicating	  via	  email.	  How	  many	  of	  their	  fans	  would	  they	  be	  getting	  in	  front	  
of	  now?

I	  probably	  reach	  over	  60%	  of	  my	  fans	  these	  days	  and	  I	  don’t	  have	  to	  use	  
promoted	  posts	  to	  do,	  although	  these	  are	  a	  powerful	  tool	  in	  their	  own	  right,	  but	  
more	  about	  that	  in	  a	  moment!
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So	  let’s	  have	  a	  look	  at	  the	  different	  types	  of	  landing	  tabs	  you	  can	  use.

To	  be	  honest	  you	  are	  only	  limited	  by	  your	  imagination,	  but	  I	  tend	  to	  use	  three	  
main	  types:

1.The	  Standard	  Optin	  Landing	  Tab	  

Please	  leave	  me	  your	  name	  and	  email	  address	  and	  I	  will	  give	  you	  a	  free......

1.The	  Contest

Please	  leave	  your	  name	  and	  email	  address	  to	  win	  a	  free.......

1.The	  Webinar

Please	  leave	  your	  name	  and	  email	  address	  to	  register	  for	  this	  free	  training	  on......

As	  I	  said	  the	  sky	  is	  the	  limit	  with	  this,	  although	  you	  could	  have	  self	  evaluation	  
tools,	  free	  apps,	  polls,	  surveys	  or	  whatever	  you	  can	  think	  of	  to	  encourage	  
someone	  to	  leave	  you	  their	  contact	  details.

The	  main	  goal	  of	  the	  page,	  however,	  is	  that	  you	  get	  the	  name	  and	  email	  address	  
and	  any	  other	  details	  you	  may	  want	  to	  gather	  about	  your	  prospective	  customer	  -‐	  
telephone/mailing	  address/demographics,	  etc.

The	  only	  thing	  I	  would	  say	  is	  that	  the	  more	  information	  you	  ask	  for,	  the	  less	  
people	  will	  leave	  the	  details,	  so	  at	  this	  early	  stage,	  keep	  it	  simple.	  You	  can	  go	  in	  
for	  more	  information	  later.

When	  I	  say	  the	  main	  goal	  being	  to	  collect	  their	  details,	  I	  see	  many	  businesses	  
making	  the	  mistake	  of	  putting	  heavy	  branding	  all	  over	  their	  page	  with	  lots	  of	  
talking	  about	  the	  company.	  That’s	  not	  the	  goal.	  You	  can	  do	  that	  with	  your	  
timeline	  and	  wall.	  This	  page	  is	  just	  about	  getting	  those	  details,	  so	  it’s	  vital	  you	  
keep	  it	  simple.	  

Here	  are	  some	  examples	  of	  optin	  pages:
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If	  you	  want	  to	  know	  how	  to	  create	  these	  pages	  quickly	  and	  easily,	  then	  please	  
download	  my	  free	  ebook	  -‐	  Click	  Here	  to	  Access	  Facebook	  Landing	  Tabs	  Ebook.

So,	  you	  have	  your	  tab,	  now	  how	  to	  do	  you	  drive	  customers	  to	  it?

The	  quickest	  and	  easiest	  way	  is	  to	  use	  Facebook	  Ads,	  Sponsored	  Stories	  and	  
Promoted	  Posts.
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Facebook	  Ads
A	  Facebook	  Ad	  is	  the	  little	  box	  you	  see	  on	  the	  right	  of	  your	  screen	  
when	  perusing	  Facebook.

	  

These	  are	  easy	  to	  use,	  easy	  to	  set	  up	  and	  highly	  targeted.	  The	  challenge	  is	  that	  
many	  people	  don’t	  like	  being	  advertised	  to,	  so	  you	  really	  have	  to	  think	  creatively	  
to	  break	  someone’s	  pattern.	  Also,	  these	  ads	  don’t	  show	  on	  mobile.

They	  are,	  however,	  HUGELY	  effective	  and	  generating	  super	  targeted	  leads	  to	  
your	  tabs.

Below	  are	  the	  10	  Steps	  you	  need	  to	  take	  to	  create	  an	  effective	  Facebook	  ad;
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Step	  1	  -‐	  Know	  Your	  Objective
Knowing	  the	  objective	  of	  your	  campaign	  will	  determine	  
how	  you	  set	  your	  ad	  up,	  the	  copy	  and	  images	  you	  use	  
and	  the	  markets	  you	  target.

Step	  2	  -‐	  Know	  Your	  Market
Knowing	  your	  market	  will	  ensure	  you	  are	  very	  speci<ic	  
with	  your	  demographics.	  The	  more	  speci<ic	  the	  higher	  
your	  potential	  click	  through	  rate	  will	  be.

Step	  3	  -‐	  Create	  a	  25	  Character	  Attention	  Grabbing	  
Headline
Otherwise	  known	  as	  a	  hook,	  you	  need	  to	  capture	  
attention	  and	  make	  the	  viewer	  want	  to	  read	  more.	  
Hook	  them	  into	  your	  ad.

Step	  4	  -‐	  Write	  Compelling	  Copy	  in	  90	  Characters
It's	  vital	  you're	  congruent	  with	  the	  landing	  page	  you're	  
sending	  people	  to.	  Make	  sure	  the	  ad	  re<lects	  the	  same	  
message.

Step	  5	  -‐	  Add	  a	  100px	  x	  72px	  Attention	  Grabbing	  
Image
The	  image	  serves	  as	  the	  interrupting	  and	  attention	  
grabbing	  factor,	  bringing	  eyes	  over	  to	  your	  ad.	  As	  soon	  
as	  the	  viewers	  attention	  has	  been	  caught,	  your	  headline	  
and	  copy	  need	  to	  invite	  them	  to	  take	  action.

Step	  6	  -‐	  Choose	  Precise	  Interests	  &	  Micro-‐target
By	  choosing	  precise	  interests	  and	  being	  very	  speci<ic	  
with	  your	  market,	  the	  higher	  your	  potential	  click	  
through	  rate	  will	  be	  and	  the	  lower	  your	  cost	  per	  click.

Step	  7	  -‐	  Micro-‐manage	  Your	  Ad
You'll	  know	  very	  quickly	  whether	  your	  ad	  has	  taken	  off	  
or	  not.	  Many	  times	  within	  the	  <irst	  15-‐30	  minutes.	  The	  
CTR	  will	  never	  go	  up,	  only	  down.	  Don't	  <log	  a	  dead	  
horse.	  If	  the	  ad	  doesn't	  take	  off	  straight	  away,	  cancel	  it.	  

Step	  8	  -‐	  Create	  10's	  &	  100's	  of	  ads	  at	  a	  time
Never	  expect	  just	  one	  ad	  to	  perform.	  You	  may	  be	  lucky	  
and	  strike	  gold	  <irst	  time	  out,	  but	  it's	  unlikely.	  Those	  
who	  are	  successful	  with	  Facebook	  ads,	  have	  setup	  
100's	  of	  ads	  with	  many	  different	  combinations	  of	  
headlines,	  images	  and	  copy

Step	  9	  -‐	  Measure	  your	  ads	  performance
Never	  set	  up	  an	  ad	  campaign	  unless	  you	  have	  tracking	  
in	  place	  that	  can	  measure	  visitors,	  optins,	  sales	  and	  the	  
key	  performance	  indicators	  important	  to	  your	  
business.	  Advertising	  should	  always	  be	  an	  investment	  
never	  a	  cost.	  You	  will	  only	  know	  if	  this	  is	  the	  case	  by	  
measuring.

Step	  10	  -‐	  Have	  Fun!
Be	  creative,	  think	  outside	  the	  box,	  be	  crazy,	  be	  
dynamic,	  try	  new	  things.	  Enjoy!

  Access the Videos Here! 

http://jobarnesonline.com/hg/?a=0HU2Bqda7l&p=5
http://jobarnesonline.com/hg/?a=0HU2Bqda7l&p=5


Sponsored	  Stories
Sponsored	  stories	  are	  messages	  coming	  from	  friends	  about	  them	  engaging	  with	  
your	  Page,	  app	  or	  event	  that	  a	  business,	  organization	  or	  individual	  has	  paid	  to	  
highlight,	  so	  there’s	  a	  better	  chance	  people	  see	  them.

You	  can	  create	  a	  sponsored	  story	  as	  a	  standalone	  advertisement	  or	  as	  part	  of	  
another	  ad	  campaign.

Sponsored	  Stories	  show	  people’s	  actions	  to	  your	  ad,	  e.g.,	  likes,	  engagement	  
(comments/shared),	  joined	  an	  event,	  installed	  or	  used	  an	  app,	  liked	  or	  shared	  
your	  website.

These	  are	  super	  easy	  to	  setup	  and	  very	  powerful	  as	  they	  look	  less	  like	  an	  ad.

You	  can	  also	  have	  a	  general	  page	  sponsored	  story	  or	  be	  speciJic	  to	  a	  post.	  Here’s	  
an	  example:

Promoted	  Posts
A	  Promoted	  Post	  is	  the	  new	  kid	  on	  the	  block	  and	  a	  powerful	  little	  tool!

Here	  you	  create	  your	  post	  on	  your	  page,	  then	  you	  pay	  for	  it	  to	  be	  shown	  in	  the	  
newsfeeds	  of	  your	  fans	  and	  you	  can	  also	  set	  it	  to	  show	  to	  all	  the	  friends	  of	  your	  
fans.

The	  challenge	  with	  promoted	  posts	  is	  that	  you	  can	  only	  target	  your	  fans	  or	  
friends	  of	  fans.	  You	  have	  no	  more	  targeting	  options	  than	  that.
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But,	  what	  a	  brilliant	  tool	  for	  getting	  your	  post	  out	  in	  front	  of	  warm	  leads!	  People	  
who	  have	  already	  expressed	  an	  interest	  in	  your	  content	  or	  brand!	  Not	  only	  that,	  
but	  your	  promoted	  posts	  go	  directly	  into	  the	  newsfeed	  of	  your	  fans.	  Very	  
powerful!

Here’s	  an	  example	  of	  a	  promoted	  post;
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Page	  Post	  Ads
Very	  similar	  to	  a	  promoted	  post	  is	  a	  Page	  Post	  Ad.	  

This	  allows	  you	  to	  promote	  a	  post	  from	  your	  page	  but,	  it’s	  slightly	  different	  from	  
a	  Promoted	  Post,	  as	  you	  create	  this	  from	  within	  the	  ads	  platform.	  You	  have	  
access	  to	  the	  full	  suite	  of	  targeting	  tools	  and	  can	  run	  the	  ad	  as	  long	  as	  you	  want.	  

Here’s	  the	  original	  Page	  Post:

Here’s	  what	  it	  looks	  like	  as	  a	  page	  post	  ad:
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Facebook	  Advertising	  is	  Jlexible	  and	  
effective.

Here	  are	  all	  the	  different	  types	  of	  ads	  you	  
can	  create.

1.	  Send	  Visitors	  to	  an	  External	  URL

Sends	  visitors	  to	  an	  external	  web	  page

2.	  Send	  Visitors	  to	  a	  Facebook	  URL

Sends	  visitors	  to	  a	  speci<ied	  FB	  URL	  such	  as	  a	  landing	  tab	  
on	  your	  page.	  The	  advantage	  of	  using	  this	  is	  to	  choose	  your	  
own	  headline.

3.	  Send	  Visitors	  to	  a	  	  Destination	  Page

Send	  visitors	  to	  a	  speci<ied	  FB	  page.	  Choose	  the	  destination	  
within	  the	  page,	  ie,	  a	  landing	  tab,	  event	  etc

You	  can	  send	  people	  to	  your	  wall,	  to	  a	  landing	  tab,	  to	  an	  
event,	  to	  a	  places	  page	  or	  to	  an	  app	  page.	  

Each	  destination	  has	  different	  options;

Page	  -‐	  get	  more	  likes	  /	  promote	  page	  posts	  /	  advanced	  /	  
impressions

Apps	  -‐	  get	  new	  users	  /	  increase	  app	  engagement	  /	  
advanced

Events	  -‐	  increase	  attendance	  /	  advanced	  /	  impressions

4.	  Sponsored	  Stories

Create	  a	  sponsored	  story	  as	  a	  stand	  alone	  advertisement	  or	  
as	  part	  of	  another	  ad	  campaign

Steps	  1,2,6,7	  &	  9	  of	  the	  10	  Steps	  to	  Creating	  an	  Effective	  Ad	  
apply

5.	  Page	  Post	  Ad

Steps	  1,2,6,7	  &	  9	  of	  the	  10	  Steps	  to	  Creating	  an	  Effective	  Ad	  
apply

6.	  Promoted	  Posts

Think	  about	  your	  status	  update	  as	  you	  would	  a	  traditional	  
ad	  -‐	  Steps	  1	  -‐	  10	  apply!
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Facebook	  Offers
Last	  but	  not	  least	  are	  Facebook	  Offers.

These	  are	  also	  fairly	  new	  at	  the	  time	  of	  writing	  and	  have	  only	  recently	  been	  
rolled	  out	  to	  all	  pages.

Here’s	  how	  to	  create	  an	  offer;

1. Click	  Offer	  on	  your	  facebook	  page	  status	  box;

2. Pick	  In	  Store,	  In	  Store	  &	  Online,	  or	  Online	  Only
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3. If	  your	  offer	  is	  online,	  enter	  the	  web	  address	  the	  person	  will	  redeem	  the	  offer

4. 	  Add	  a	  compelling	  picture	  and	  your	  headline.	  Just	  as	  important	  as	  a	  Facebook	  
ad,	  your	  headline	  is	  your	  hook,	  to	  get	  people	  to	  click!

5.	  Preview	  Your	  Offer
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6. Set	  Your	  Budget

7. Target	  Your	  Audience

8. Share!!!
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Summary
So,	  there	  you	  go!	  That	  is	  the	  Quick	  Start	  Guide	  to	  Generating	  Leads	  on	  Facebook.	  

The	  beauty	  of	  this	  method	  is	  that	  it	  Jits	  right	  in	  with	  the	  changing	  landscape	  of	  
marketing.

The	  days	  of	  advertising	  a	  product	  or	  service	  and	  taking	  people	  directly	  to	  a	  
cleverly	  written	  sales	  page	  or	  a	  static	  website	  with	  a	  menu	  of	  items	  to	  purchase,	  
are	  fast	  moving	  behind	  us.

The	  future	  of	  marketing	  is	  inbound.	  Customers	  will	  respond	  much	  more	  to	  
interesting	  and	  shareable	  content,	  personalised	  services,	  true	  relationship	  
building	  and	  a	  company’s	  ability	  to	  see	  beyond	  them	  being	  just	  a	  lead.

By	  utilising	  outbound	  marketing	  techniques,	  such	  as,	  advertising	  or	  paid	  media	  
which	  lead	  prospects	  to	  good,	  free	  content	  that	  kicks	  off	  the	  start	  of	  a	  dynamic	  
and	  interactive	  relationship,	  businesses	  will	  see	  a	  much	  higher	  return	  on	  their	  
investment.

If	  you’d	  like	  to	  see	  me	  create	  an	  ad	  campaign	  and	  walk	  through	  all	  the	  different	  
functions	  /	  uses	  for	  the	  ad	  platform,	  plus	  set	  up	  an	  event,	  an	  offer	  and	  grab	  all	  
my	  bonus	  videos	  on	  researching	  your	  market,	  creating	  attention	  grabbing	  
images,	  copy,	  headlines	  etc,	  then	  check	  out	  the	  video	  course	  that	  accompanies	  
this	  ebook	  by	  clicking	  here!
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Part	  2
Generating	  Leads	  by	  

Relationship	  Marketing

How	  to	  Create	  Your	  Marketing	  Strategy
So	  how	  do	  we	  go	  about	  putting	  all	  this	  in	  place?

I	  found	  a	  fantastic	  graphic	  by	  Dreamgrow	  Digital	  called	  The	  Social	  Media	  Bomb.

Here,	  Pritt	  from	  Dreamgrow	  is	  sharing	  with	  us	  all	  the	  different	  ways	  in	  which	  we	  
can	  distribute	  our	  great	  content	  across	  the	  social	  media	  platforms	  and	  beyond.
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If	  you	  use	  the	  diagram	  that	  I	  provided	  on	  Page	  10	  and	  then,	  add	  this	  to	  it	  as	  your	  
content	  strategy,	  there’s	  your	  marketing	  strategy	  for	  the	  next	  year!

Print	  them	  out	  and	  stick	  on	  your	  ofJice	  wall!

So,	  there	  are	  three	  main	  ways	  in	  which	  to	  build	  your	  relationship	  marketing	  
strategy	  on	  Facebook:

1.Business	  Pages	  
2.Your	  Personal	  ProJile
3.Groups

Get	  this	  side	  of	  your	  strategy	  right	  and	  you	  will	  build	  a	  great	  proJile,	  a	  solid	  
reputation,	  and	  a	  fantastic	  community	  of	  loyal	  advocates	  and	  raving	  fans.

This	  essentially	  gives	  you	  your	  own	  online	  sales	  team!

Business	  Pages

Since	  Facebook	  introduced	  the	  subscriber	  button	  to	  personal	  proJiles,	  the	  
Timeline	  to	  pages	  and	  the	  new,	  Promoted	  Posts	  feature;	  people	  have	  been	  
questioning	  the	  value	  of	  business	  pages.

Is	  it	  really	  that	  necessary	  to	  have	  one?	  My	  posts	  only	  get	  seen	  by	  16%	  of	  my	  fans.	  	  
You	  can’t	  land	  directly	  on	  a	  landing	  tab	  anymore	  so	  how	  effective	  are	  they	  
really?

The	  key	  beneJits	  to	  having	  a	  business	  page	  are	  Jirstly,	  because	  they	  are	  
speciJically	  for	  business.	  You	  can	  talk	  about	  your	  business,	  promote	  your	  
products	  and	  services,	  make	  offers	  and	  generally	  publicise	  your	  business	  to	  your	  
heart’s	  content	  on	  your	  business	  page.

I	  like	  to	  think	  about	  it	  as	  a	  dynamic,	  interactive	  magazine	  or	  blog	  all	  about	  my	  
business,	  industry	  or	  niche.

Secondly,	  you	  can	  create	  interactive	  tabs	  on	  a	  business	  page	  as	  mentioned	  in	  
Part	  1	  of	  the	  book.	  Landing	  Tabs,	  Contests,	  Webinar	  Invites,	  Games,	  Videos,	  and	  
Surveys.	  You	  name	  it,	  you	  can	  create	  it.	  Plus,	  you	  can	  drive	  trafJic	  straight	  to	  it!
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Thirdly,	  you	  can	  create	  ads,	  promoted	  posts,	  offers	  and	  sponsored	  stories	  from	  
your	  business	  page.	  Just	  follow	  the	  quick	  start	  way	  to	  generate	  leads	  and	  
prospects	  as	  discussed	  in	  Part	  1.

Lastly,	  Facebook	  has	  an	  in	  built	  analytics	  tool	  called	  Insights,	  which	  when	  
studied,	  can	  give	  you	  vital	  information	  about	  your	  customers,	  such	  as,	  where	  
they	  came	  from	  and	  how	  interested	  they	  are	  in	  your	  content.	  

It	  can	  also	  tell	  you	  what	  type	  of	  content	  gets	  the	  most	  engagement,	  when,	  e.g.,	  
time,	  day,	  etc.

A	  business	  page	  on	  Facebook	  is	  not	  the	  be	  all	  and	  end	  all	  of	  your	  marketing	  
strategy.	  It	  is,	  however,	  a	  fantastic	  and	  very	  powerful	  tool	  and	  well	  worth	  
forming,	  as	  a	  major	  part	  of	  your	  strategy.

Over	  the	  next	  few	  pages,	  I	  am	  going	  to	  be	  stripping	  a	  business	  page	  down	  and	  
then,	  running	  through	  with	  you,	  how	  to	  get	  the	  most	  beneJits	  in	  the	  shortest	  
amount	  of	  time.	  There	  is	  no	  need	  to	  spend	  hours	  and	  hours	  on	  Facebook	  to	  get	  
huge	  results.

I’m	  going	  to	  show	  you	  how!

The	  Goal	  of	  Your	  Page
The	  overall	  objective	  of	  your	  business	  page	  is	  to	  generate	  new	  customers	  and	  
retain	  the	  ones	  you	  have.

You	  do	  this	  by	  collecting	  names	  and	  email	  addresses,	  getting	  likes,	  increasing	  
engagement,	  as	  well	  as,	  building	  trust	  and	  relationships.

How	  to	  Use	  Facebook	  Business	  Pages

Branding

Right	  at	  the	  top	  of	  your	  business	  page,	  now	  you	  have	  a	  fantastic	  piece	  of	  real	  
estate	  called	  your	  timeline	  cover.

Unfortunately,	  it	  does	  come	  with	  a	  set	  of	  rules	  and	  regulations,	  but	  you	  can	  still	  
be	  hugely	  creative	  and	  ensure	  that	  your	  brand	  stands	  out	  above	  the	  rest.
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Let’s	  get	  what	  you	  can’t	  do	  out	  of	  the	  way	  with	  Jirst.	  In	  Facebook’s	  words:

Great,	  now	  let’s	  look	  at	  what	  you	  can	  do!

“All	  covers	  are	  public.	  This	  means	  that	  anyone	  who	  visits	  your	  Page	  will	  be	  able	  to	  see	  your	  
cover.	  Covers	  can't	  be	  deceptive,	  misleading,	  or	  infringe	  on	  anyone	  else's	  copyright.	  You	  may	  
not	  encourage	  people	  to	  upload	  your	  cover	  to	  their	  personal	  timelines.
Covers	  may	  not	  include:

i. 	  	  	  	  images	  with	  more	  than	  20%	  text;
	  
ii.	  	  	  	  price	  or	  purchase	  information,	  such	  as	  "40%	  off"	  or	  "Download	  it	  on	  socialmusic.com";

ii. 	  	  	  contact	  information	  such	  as	  a	  website	  address,	  email,	  mailing	  address,	  or	  information	  
that	  should	  go	  in	  your	  Page's	  "About"	  section;

iii. 	  	  	  references	  to	  Facebook	  features	  or	  actions,	  such	  as	  "Like"	  or	  "Share"	  or	  an	  arrow	  
pointing	  from	  the	  cover	  photo	  to	  any	  of	  these	  features;	  or

iv. 	  	  	  calls	  to	  action,	  such	  as	  "Get	  it	  now"	  or	  "Tell	  your	  friends."”
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https://www.facebook.com/sears

https://www.facebook.com/marismith

https://www.facebook.com/risetothetop
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https://www.facebook.com/smexaminer

About	  Section

You	  may	  have	  heard	  of	  SEO’ing	  your	  page.	  Well,	  it	  starts	  here!	  This	  is	  where	  you	  
can	  get	  some	  great	  keywords	  in	  about	  your	  business.	  

However,	  you	  must	  be	  very	  careful	  about	  what	  you	  put	  in	  the	  Jirst	  200	  
characters,	  as	  it	  is	  these	  that	  will	  show	  at	  the	  top	  of	  your	  page.

Be	  sure	  to	  include	  your	  web	  address,	  blog,	  landing	  page	  or	  wherever	  you’d	  like	  
people	  to	  go	  to	  Jind	  out	  more.	  I	  have	  had	  over	  1300	  clicks	  just	  from	  the	  About	  
Section	  to	  my	  site	  over	  the	  last	  few	  months.	  

Here’s	  my	  stats	  from	  the	  small,	  unobtrusive	  link	  on	  my	  About	  Section:
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We’ll	  talk	  more	  about	  linking	  web	  pages	  and	  Facebook	  later,	  but	  it	  starts	  here	  
and	  is	  very	  powerful.

Please	  note	  if	  you’re	  a	  place	  page,	  you	  won’t	  have	  the	  option	  to	  add	  a	  
description,	  so	  make	  sure	  you	  put	  all	  your	  contact	  details	  in	  there;
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Custom	  URL

Just	  a	  quick	  point	  on	  this	  one,	  because	  when	  you	  Jirst	  set	  up	  a	  page,	  if	  you	  are	  not	  
asked	  during	  the	  set	  up	  to	  select	  a	  unique	  username,	  you	  will	  have	  to	  get	  25	  likes	  
before	  you	  can	  create	  it.

Your	  custom	  url	  is	  the	  unique	  url	  of	  your	  page	  –	  i.e.,	  www.facebook.com/
socialnetworkingacademy

If	  it’s	  not	  been	  set	  by	  you,	  you	  will	  notice	  it	  has	  the	  name,	  plus	  pages,	  plus	  a	  long	  
line	  of	  numbers	  which	  isn’t	  very	  helpful	  from	  an	  SEO	  point	  of	  view	  or	  from	  a	  
customer’s	  prospective.

So,	  do	  make	  sure	  that	  you	  set	  this	  up	  as	  quickly	  as	  you	  can.	  Go	  here	  https://
www.facebook.com/username	  to	  create	  your	  username,	  if	  you	  haven’t	  already	  
and	  you	  have	  over	  25	  likes,	  or	  look	  out	  for	  it	  on	  your	  Basic	  Information	  page	  
here:

Tab	  Apps

I’m	  only	  going	  to	  touch	  on	  these	  as	  this	  subject	  makes	  up	  most	  of	  Part	  1.	  I	  also	  
have	  another	  ebook	  all	  about	  tab	  apps	  which	  you	  can	  access	  for	  free	  here	  Click	  
Here	  to	  Access	  Facebook	  Landing	  Tabs	  Ebook.

The	  tab	  apps	  are	  the	  separate	  pages	  within	  Facebook,	  in	  which	  you	  can	  create	  
Landing	  pages,	  Welcome	  pages,	  offers,	  contests,	  games,	  shops	  and	  so	  on.

Each	  tab	  app	  has	  its	  own	  unique	  url,	  which	  you	  can	  drive	  trafJic	  directly	  to.

The	  trick	  is	  to	  get	  organic	  trafJic	  to	  your	  page	  clicking	  on	  them	  as	  well!
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To	  do	  this,	  you	  need	  to	  ensure	  they’re	  branded	  and	  either,	  cleverly	  in	  line	  with	  
your	  timeline	  cover	  creator	  or	  so	  creative	  that	  they	  simply	  catch	  the	  eye	  and	  
make	  people	  want	  to	  take	  action.

Tab	  apps	  are	  your	  quick	  start	  way	  to	  generating	  leads	  and	  prospects.	  Ignore	  
them	  at	  your	  peril!

Here’s	  some	  examples	  of	  creative	  tab	  apps:

https://www.facebook.com/Marmite
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https://www.facebook.com/EasyLunchboxes

https://www.facebook.com/mysocialidentity
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https://www.facebook.com/skittles
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https://www.facebook.com/jonloomerdigital
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Posts	  &	  Content

The	  most	  important	  part	  of	  your	  relationship	  building	  and	  content	  marketing	  
strategy	  is	  what	  and	  when	  you	  post!

It’s	  worth	  spending	  some	  time	  on	  this	  point,	  as	  this	  is	  where	  you	  can	  truly	  stand	  
head	  and	  shoulders	  above	  your	  competition.

There	  are	  a	  number	  of	  different	  types	  of	  content	  you	  can	  publish,	  share	  and	  
distribute.	  I	  have	  grouped	  them	  under	  speciJic	  headings:

Attention	  Grabbing	  Image	  Posts

All	  your	  posts	  actually	  need	  to	  be	  attention	  grabbing,	  but	  speciJically	  here,	  I’m	  
talking	  about	  images.

Let’s	  have	  a	  look	  at	  some	  impactful	  attention	  grabbing	  image	  posts:
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This	  is	  a	  mixture	  of	  attention	  grabbing	  photos,	  plus	  using	  an	  image	  when	  you	  
could	  have	  just	  used	  a	  link	  as	  in	  the	  Google	  post.	  The	  post	  has	  far	  greater	  impact	  
by	  taking	  a	  screenshot	  of	  what	  they’re	  referring	  to!

Another	  company	  who	  does	  this	  very	  well	  is	  Social	  Media	  Examiner	  who	  show	  a	  
portion	  of	  the	  blog	  post	  they	  want	  you	  to	  read:
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To	  create	  images	  there	  are	  many	  resources	  out	  there	  but	  my	  favourites	  are;

Powerpoint	  -‐	  great	  for	  creating	  easy	  shapes	  and	  text	  based	  images	  
Pic	  Monkey	  -‐	  great	  for	  playing	  with	  images	  (recommended	  by	  FB	  expert	  Amy	  
PorterJield)
Piktochart	  -‐	  Build	  easy	  Infographics

CTA	  Posts

Just	  like	  your	  attention	  grabbing	  posts,	  all	  your	  posts	  should	  have	  an	  element	  of	  
call	  to	  action	  on	  them,	  e.g.,	  like	  this	  post,	  share,	  comment,	  click	  the	  link,	  etc.
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Promotional	  Posts

These	  can	  be	  free	  promotions,	  offers,	  discounts,	  launches,	  or	  anything	  that	  you	  
want	  to	  promote.

Make	  sure	  they’re	  attractive,	  creative	  and	  enticing.	  Notice	  from	  all	  these	  
examples,	  most	  are	  sending	  people	  to	  free	  offers.	  I	  guarantee,	  at	  the	  end	  of	  each	  
free	  offer	  there	  will	  be	  a	  sales	  promotion	  somewhere	  along	  the	  line.	  Even	  the	  
sales	  promotions	  aren’t	  exactly	  ‘in	  yer	  face,’	  are	  they?	  It’s	  a	  great	  way	  of	  
marketing.

Here	  are	  some	  great	  examples	  of	  promotional	  posts:
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Inclusive	  Posts

By	  inclusive,	  I	  mean,	  sharing	  other	  people’s	  content.	  It’s	  not	  good	  enough	  
anymore	  though,	  simply	  to	  share.	  You	  need	  to	  be	  curating	  other	  people’s	  
content.	  For	  example,	  rather	  than	  just	  posting	  a	  link	  and	  saying,	  ‘Great	  article,’	  
you	  need	  to	  be	  telling	  people	  why	  it’s	  a	  great	  article	  and	  why	  they	  should	  be	  
reading	  it.

Remember,	  the	  goal	  here	  is	  to	  give	  great	  value	  to	  your	  followers	  and	  
subscribers,	  but	  they	  also	  want	  to	  hear	  your	  opinion.	  What	  do	  you	  think?	  Why	  
are	  you	  recommending	  something?

Here	  are	  some	  great	  examples	  of	  inclusive	  posts.	  If	  you	  want	  consistently	  great	  
examples	  of	  how	  do	  to	  this	  incredibly	  well,	  then	  follow	  Mari	  Smith.	  Out	  of	  all	  the	  
pages	  that	  I	  searched	  for	  these	  types	  of	  posts,	  she	  stands	  out	  head	  and	  shoulders	  
above	  anyone	  else.	  No	  wonder	  she’s	  called	  the	  Pied	  Piper	  of	  Facebook!	  
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Conversational	  Posts

Much	  like	  CTA	  (call	  to	  action)	  Posts,	  conversational	  posts	  are	  written	  to	  
encourage	  viewers	  to	  take	  action!	  In	  this	  case,	  join	  in	  a	  conversation.

A	  conversational	  post	  would	  typically	  be	  a	  question.	  Why	  does	  your	  audience	  
think	  X?	  What	  are	  your	  audiences	  favourite	  X?	  What	  feature	  would	  your	  
audience	  like	  to	  see	  on	  X?

Here’s	  some	  examples;

  Access the Videos Here! 

http://jobarnesonline.com/hg/?a=0HU2Bqda7l&p=5
http://jobarnesonline.com/hg/?a=0HU2Bqda7l&p=5


How	  to	  Posts

Hugely	  valuable	  over	  on	  Pinterest,	  as	  well,	  are	  how-‐to	  posts!	  In	  other	  words,	  
these	  are	  posts	  that	  are	  a	  step-‐by-‐step	  instruction	  on	  how	  to	  do	  something.	  
Whether	  it	  be	  a	  video,	  an	  article,	  a	  status	  update,	  or	  an	  image	  (Pinterest	  loves	  
how-‐to	  images).

This	  gives	  great	  value	  to	  your	  audience	  and	  many	  times,	  you’ll	  get	  plenty	  of	  likes,	  
shares	  and	  comments.

Don’t	  forget	  to	  include	  a	  call	  to	  action!

Here’s	  some	  great	  examples;
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Habitual	  Posts

We	  are	  creatures	  of	  habit!	  What	  better	  way	  to	  get	  people	  coming	  back	  time	  and	  
time	  again	  to	  your	  page	  than	  to	  create	  a	  habitual	  post.

I’ve	  seen	  this	  done	  expertly;	  I’ve	  seen	  this	  done	  very	  badly.	  Either	  or,	  it	  still	  
seems	  to	  work!

Examples	  would	  include:

Every	  Tuesday	  at	  10a.m.,	  you	  have	  an	  expert	  come	  and	  answer	  questions	  on	  
your	  page	  for	  30	  minutes.

Every	  Wednesday	  at	  6p.m.,	  you	  discuss	  the	  latest	  tools	  in	  your	  industry.

Every	  Friday,	  all	  day,	  you	  allow	  others	  to	  come	  and	  promote	  on	  your	  wall.

Here’s	  some	  great	  examples;

  Access the Videos Here! 
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Crowdsourcing	  Posts

Last	  but	  not	  least,	  are	  posts	  that	  include	  fans	  and	  customers!

To	  include	  your	  customers	  in	  your	  business	  is	  hugely	  powerful	  and	  will	  have	  
fans	  coming	  back	  time	  and	  time	  again	  to	  your	  page,	  sharing	  your	  content	  
(particularly,	  where	  they	  have	  been	  featured)	  and	  telling	  all	  their	  friends	  about	  
you!

Here	  are	  some	  examples:

  Access the Videos Here! 
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You	  can	  be	  as	  creative	  as	  you	  want	  to	  be	  and	  the	  more	  creative,	  the	  better!	  
Please	  note	  on	  each	  of	  these	  types	  of	  posts,	  they	  can	  come	  in	  many	  forms,	  for	  
instance:

Video,	  Audio,	  Text,	  Image,	  Links,	  etc.

Posting	  on	  Facebook	  is	  only	  going	  to	  get	  more	  fun	  as	  more	  features	  are	  added	  
and	  programmers	  write	  cool	  code.

For	  example,	  Facebook	  offers	  are	  a	  great	  addition	  and	  check	  out	  this	  cool	  wall	  
optin	  by	  SplashPost!

  Access the Videos Here! 
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The	  one	  thing	  I	  would	  urge	  you	  to	  remember	  before	  you	  get	  too	  carried	  away,	  
however,	  is	  to	  keep	  your	  posts	  relevant	  to	  your	  industry,	  your	  niche,	  and	  your	  
business.

Remember,	  the	  goal	  here	  is	  to	  build	  relationships,	  which	  lead	  to	  prospects,	  
which	  lead	  to	  customers.

Edgerank	  /	  Newsfeed	  Exposure

I	  thought	  it	  would	  be	  apt	  at	  this	  stage	  to	  have	  a	  quick	  chat	  about	  newsfeed	  
exposure.	  If	  you’re	  posting	  all	  this	  fantastic	  content	  but	  no	  one’s	  seeing	  it,	  what’s	  
the	  point	  right?

Well,	  this	  is	  where	  you	  need	  to	  be	  strategic	  and	  engaging.	  The	  fact	  is	  that	  your	  
posts	  have	  never	  been	  shown	  to	  all	  your	  fans	  and	  subscribers.	  

With	  over	  30	  billion	  pieces	  of	  content	  being	  shared	  every	  month,	  (Kissmetrics	  
stats),	  the	  newsfeed	  is	  incredibly	  busy	  and	  Facebook	  doesn’t	  want	  to	  Jlood	  
everyone’s	  feed	  with	  every	  single	  piece	  of	  content	  published.

So	  they	  developed	  an	  algorithm	  called	  Edgerank.	  Love	  it	  or	  hate	  it,	  it	  exists	  and	  
has	  recently	  changed,	  so	  that	  even	  less	  of	  your	  fans	  see	  your	  posts,	  presumably,	  
in	  a	  bid	  to	  increase	  advertising	  spend	  on	  Facebook.	  To	  be	  honest,	  the	  reason	  is	  
irrelevant.	  

Facebook	  is	  a	  3rd	  party	  free	  tool	  and	  can	  ostensibly,	  do	  as	  they	  please.	  We	  either	  
suck	  it	  up,	  Jind	  a	  way	  to	  work	  with	  it	  or	  move	  on.

In	  its	  simplest	  form,	  Edgerank	  means	  your	  posts	  will	  show	  more	  in	  the	  
newsfeeds	  of	  those	  who	  are	  engaged	  with	  your	  page.	  

Therefore,	  it	  is	  your	  job	  to	  increase	  engagement	  by	  posting	  varying	  and	  
entertaining	  posts	  as	  detailed	  in	  the	  section	  above.

Utilising	  the	  tools	  Facebook	  has	  given	  us,	  the	  key	  is	  to	  mix	  up	  your	  posting	  
strategy	  with	  some	  organic	  posts	  and	  some	  promoted	  posts.

Don’t	  make	  the	  mistake	  of	  only	  promoting	  posts	  with	  an	  offer.	  Make	  sure	  you’re	  
also	  promoting	  content	  rich	  posts	  that	  will	  increase	  engagement.

  Access the Videos Here! 
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Once	  you	  start	  the	  ball	  rolling	  and	  getting	  under	  the	  noses	  of	  your	  fans	  more	  
often	  and	  engaging	  them	  in	  conversation,	  this	  will	  have	  an	  effect	  on	  your	  organic	  
posts.

Analytics
A	  huge	  part	  of	  your	  marketing	  strategy	  is	  to	  know	  what	  is	  and	  isn’t	  working.

Facebook	  has	  their	  own	  in	  built	  insights	  software	  and	  many	  other	  companies	  
have	  utilised	  Facebook’s	  API	  platform	  to	  build	  measuring	  tools,	  which	  work	  
directly	  with	  Facebook	  and	  collect	  all	  the	  data	  for	  you.

Whichever	  you	  choose,	  here’s	  an	  overview	  of	  what	  you’ll	  see	  when	  you	  look	  into	  
insights!

When	  you	  Jirst	  login	  to	  your	  insights	  you'll	  get	  taken	  to	  the	  Overview	  Page.

This	  will	  give	  you	  an	  instant	  indication	  as	  to	  whether	  your	  page	  numbers	  are	  
increasing	  or	  not,	  e.g.,	  Likes,	  Engagement,	  etc.

I	  tend	  to	  ignore	  the	  section	  at	  the	  top	  and	  head	  straight	  for	  what's	  happening	  
with	  my	  posts.

  Access the Videos Here! 
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What	  I	  really	  like	  about	  this	  section	  are	  the	  'at	  a	  glance'	  features	  it	  gives	  you.

I	  can	  see	  what	  type	  of	  post	  I'm	  looking	  at	  ,	  i.e.,	  status	  update,	  photo,	  link,	  video,	  
etc.	  and	  I	  can	  very	  quickly	  see	  my	  post	  reach,	  engaged	  users	  and	  people	  creating	  
stories	  from	  my	  post	  (the	  most	  important	  number	  in	  my	  eyes).

  Access the Videos Here! 
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It	  also	  gives	  me	  a	  percentage	  of	  the	  number	  of	  people	  creating	  stories	  divided	  by	  
reach,	  so	  I	  can	  see	  how	  viral	  my	  post	  is.

A	  quick	  note	  here	  -‐	  a	  story	  is	  any	  action	  taken	  on	  your	  post,	  i.e.,	  a	  like,	  comment,	  
share,	  etc.

On	  the	  Likes	  section,	  you	  get	  an	  overview	  of	  who	  has	  liked	  your	  page,	  as	  of	  the	  
day’s	  date,	  broken	  down	  by	  demographics,	  ages,	  cities,	  countries	  and	  so	  on,	  but	  
what	  I'm	  most	  interested	  in	  is	  where	  my	  likes	  came	  from.	  	  

On	  the	  reach	  page,	  I	  again	  get	  a	  break	  down	  of	  who	  I'm	  reaching	  in	  any	  given	  
time	  period	  by	  age,	  country	  city	  etc,	  but	  I	  can	  also	  see	  at	  a	  glance	  how	  I'm	  
reaching	  people	  i.e.,	  organic,	  paid,	  viral	  and	  how	  many	  times	  users	  are	  seeing	  my	  
posts	  in	  their	  newsfeeds.

  Access the Videos Here! 
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Out	  of	  all	  of	  this	  interesting	  stuff,	  however,	  the	  most	  important	  numbers	  on	  this	  
page	  are	  my	  page	  views	  and	  the	  breakdown	  of	  my	  timeline,	  along	  with	  the	  tab	  
views	  and	  the	  external	  referrers.

  Access the Videos Here! 
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This	  tells	  me	  what	  most	  people	  are	  looking	  at	  and	  where	  they're	  coming	  from.	  
Now	  clearly,	  if	  you	  have	  a	  speciJic	  ad	  campaign	  running	  or	  a	  contest	  and	  you're	  
sending	  people	  directly	  to	  the	  tabs,	  this	  is	  going	  to	  have	  a	  huge	  impact	  on	  these	  
numbers,	  but	  it's	  a	  great	  'at	  a	  glance'	  indication	  of	  how	  your	  page	  is	  performing.

Lastly	  on	  the	  'at	  a	  glance'	  insights,	  we	  get	  the	  Talking	  About	  This	  Page.	  Again,	  it	  
starts	  with	  a	  look	  at	  the	  demographics,	  but	  then	  you	  can	  really	  drill	  down	  into	  
how	  people	  are	  talking	  about	  your	  page.

  Access the Videos Here! 
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So	  the	  People	  Talking	  About	  This	  Stat,	  include:

Page	  Likes
Stories	  from	  Posts	  -‐	  Likes,	  Comments,	  Shares,	  Responses	  etc
Mentions	  &	  Photo	  Tags
Posts	  by	  Others
Questions

On	  this	  page,	  you	  can	  see	  how	  many	  people	  are	  taking	  which	  actions.

Now	  I	  keep	  referring	  to	  this	  as	  the	  'at	  a	  glance'	  stats	  because	  you	  can	  dig	  deep	  
and	  get	  a	  lot	  more	  detail	  if	  you	  wanted	  to.	  

See	  the	  Export	  Data	  Tab	  on	  the	  top	  right	  of	  your	  insights:

You	  have	  the	  option	  to	  export	  Page	  Level	  Data	  and	  Post	  Level	  Data.

From	  within	  these	  reports	  you	  can	  begin	  to	  measure:

Daily	  Reach	  by	  Type	  -‐	  Organic,	  Paid,	  Viral
Daily	  Post	  Impressions
How	  many	  people	  played	  your	  video.
How	  many	  people	  clicked	  on	  your	  link.

  Access the Videos Here! 
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How	  many	  people	  are	  hiding	  your	  posts	  or	  reporting	  your	  posts	  as	  spam!	  (How	  
very	  dare	  they!)
And	  much	  more!

Here	  is	  a	  fantastic	  infographic	  from	  Jon	  Loomer,	  explaining	  what	  all	  the	  terms	  
mean	  on	  your	  Facebook	  insights.

Check	  it	  out	  and	  his	  blog.	  He	  gives	  some	  amazing	  tips	  on	  measuring	  different	  
aspects	  of	  your	  Facebook	  page	  activity.

http://www.jonloomer.com/2012/09/11/facebook-‐insights-‐glossary/

80	  /	  20
The	  most	  time	  you	  will	  need	  to	  spend	  on	  a	  page	  is	  measuring	  the	  best	  times	  to	  
post	  to	  get	  maximum	  engagement.	  It	  might	  be	  that	  your	  audience	  responds	  best	  
to	  one	  post	  a	  day;	  it	  might	  be	  they	  respond	  best	  to	  Jive	  posts	  a	  day.	  You	  will	  need	  
to	  run	  some	  tests	  and	  experiments	  over	  2	  -‐	  3	  weeks	  to	  see	  what	  type	  of	  post,	  
what	  time	  and	  what	  days	  get	  you	  the	  best	  responses.

This	  is	  a	  very	  worthwhile	  exercise	  to	  do	  and	  will	  save	  you	  much	  time	  in	  the	  long	  
run.

Once	  you	  know	  the	  best	  times	  and	  types,	  create	  a	  system.	  Facebook	  has	  a	  
fantastic	  little	  tool	  called	  a	  scheduler.	  This	  means	  that	  you	  can	  line	  up	  a	  week’s	  
worth	  of	  posts,	  all	  in	  one	  go	  and	  schedule	  them	  to	  go	  out	  at	  speciJic	  times	  on	  
speciJic	  days.

Create	  a	  weekly	  system	  of	  taking	  a	  couple	  of	  hours	  at	  the	  beginning	  of	  each	  week	  
to	  schedule	  the	  week’s	  posts.

Then,	  decide	  which	  will	  be	  organic	  and	  which	  will	  be	  promoted.	  Know	  the	  times	  
of	  your	  posts	  so	  you	  can	  go	  in	  and	  set-‐up	  the	  promotions	  and	  if	  need	  be,	  be	  there	  
to	  engage	  with	  those	  who	  respond	  (very	  important).

At	  most,	  you	  should	  go	  on	  to	  your	  page	  for	  a	  half	  an	  hour	  a	  day	  to	  check	  
questions,	  respond	  to	  comments,	  engage	  with	  your	  community	  and	  so	  on.

If	  you’re	  also	  running	  an	  ads	  campaign,	  that	  may	  take	  up	  a	  bit	  more	  time	  to	  go	  in	  
and	  check	  the	  ads.	  But	  I	  strongly	  recommend	  that	  you	  outsource	  that	  to	  an	  
expert.

  Access the Videos Here! 
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I	  would	  not	  recommend	  you	  investing	  in	  ad	  campaigns	  unless	  you	  have	  some	  
strong	  converting	  back	  end	  offers,	  i.e.,	  products	  you	  sell.

Advertising	  should	  always	  be	  an	  investment,	  not	  a	  cost	  and	  your	  ability	  as	  a	  
good	  marketer	  is	  the	  ability	  to	  turn	  advertising	  dollars	  into	  proJits.

All	  the	  strategies	  I	  have	  talked	  about	  thus	  far	  are	  so	  that	  you	  can	  generate	  more	  
dollars	  in	  the	  long	  term	  through	  repeat	  business	  and	  new	  customers.

If	  you’re	  converting	  well	  on	  the	  back	  end,	  then	  having	  someone	  with	  the	  time	  
and	  expertise	  running	  your	  ad	  campaigns	  should	  pay	  you	  dividends	  fairly	  
quickly!

Summary	  of	  Pages
If	  you	  create	  a	  great	  system	  of	  managing	  your	  pages,	  analysing	  your	  insights	  and	  
creating	  great	  content	  and	  posts,	  you	  will	  experience	  a	  steady	  stream	  of	  new	  
leads,	  plenty	  of	  new	  fans	  to	  engage,	  a	  great	  reputation	  and	  a	  lively,	  interactive	  
and	  dynamic	  community	  of	  fans	  and	  customers	  who	  essentially	  become	  part	  of	  
your	  marketing	  team	  online.

Facebook	  pages	  are	  hugely	  powerful	  when	  used	  correctly.	  Be	  one	  of	  those	  who	  
exploit	  their	  full	  potential!

If	  you	  wanted	  to,	  you	  could	  stop	  here.	  If	  you	  just	  got	  this	  right	  and	  did	  everything	  
discussed	  in	  this	  section	  of	  the	  book,	  you’re	  on	  the	  leading	  edge.

If	  you	  want	  to	  go	  even	  further	  though	  and	  really	  build	  your	  proJile	  and	  
community	  -‐	  read	  on.......

	  You	  can	  watch	  me	  go	  through	  all	  this	  information	  live	  on	  video	  if	  you’re	  more	  of	  
a	  visual	  person.	  Find	  out	  how	  here	  :)
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Your	  Personal	  ProPile
You	  may	  think	  I’m	  walking	  on	  dodgy	  ground	  here,	  but	  since	  Facebook	  
introduced	  the	  subscribe	  feature	  (soon	  to	  be	  the	  follow	  feature),	  the	  lines	  have	  
deJinitely	  grayed	  on	  what	  you	  can	  and	  can’t	  use	  your	  personal	  proJile	  for.

Facebook	  have	  always	  stood	  by	  the	  fact	  that	  your	  personal	  proJile	  is	  for	  personal	  
stuff	  and	  business	  pages	  are	  for	  business.

However,	  with	  normal	  folks	  becoming	  public	  Jigures	  left,	  right	  and	  center,	  it’s	  
getting	  more	  and	  more	  difJicult	  to	  draw	  the	  line.

However,	  I	  have	  used	  my	  personal	  proJile	  for	  marketing	  purposes	  since	  the	  day	  I	  
began	  my	  Facebook	  career	  back	  in	  August	  2010	  and	  it	  has	  always	  worked	  
incredibly	  well	  for	  me.

Here’s	  how:

When	  Mr.	  Z	  originally	  created	  Facebook,	  it	  was	  for	  college	  mates	  to	  chat	  and	  
communicate	  with	  each	  other	  (and	  for	  people	  to	  vote	  on	  hot	  girls	  and	  guys!).

As	  Facebook	  grew,	  it	  became	  a	  place	  for	  old	  friends	  to	  reunite,	  for	  families	  to	  
communicate	  and	  for	  people	  to	  discuss	  what	  they	  were	  doing,	  eating,	  places	  they	  
were	  visiting	  and	  things	  like	  that.

As	  Facebook’s	  population	  began	  to	  overtake	  that	  of	  a	  small	  country,	  	  naturally,	  
businesses	  became	  very	  interested	  and	  so	  the	  business	  page	  was	  born.

In	  the	  early	  days	  of	  the	  business	  page,	  Facebook	  was	  incredibly	  strict	  about	  
business	  on	  business	  and	  personal	  on	  personal	  and	  I	  recall	  many	  personal	  pages	  
being	  shut	  down	  due	  to	  an	  infringement	  of	  this	  rule.

However,	  when	  I	  Jirst	  set	  up	  my	  business	  page,	  I	  needed	  to	  get	  people	  to	  it	  and	  it	  
seemed	  anything	  I	  posted	  on	  my	  personal	  page	  got	  more	  traction	  and	  
engagement	  than	  things	  I	  posted	  on	  my	  business	  page.

So	  from	  very	  early	  on,	  I	  decided	  to	  utilise	  my	  personal	  page	  and	  instructed	  all	  
my	  ‘buddies’	  to	  catch	  up	  with	  me	  elsewhere!

I	  began	  to	  post	  the	  free	  content	  I	  was	  sharing	  on	  my	  business	  page	  over	  on	  my	  
personal	  page	  and	  intersperse	  it	  with	  stories	  about	  me	  and	  my	  life.
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Of	  course,	  every	  personal	  story	  also	  had	  a	  message	  in	  it	  for	  my	  target	  audience.	  
But	  at	  no	  time,	  did	  I	  ever	  sell	  anything,	  share	  links	  to	  products	  or	  overtly	  discuss	  
the	  business	  I	  was	  in.

I	  was	  simply	  sharing	  free	  and	  valuable	  content,	  which	  also	  directed	  people	  back	  
to	  my	  page.	  This	  strategy	  was	  so	  powerful	  that	  I	  built	  a	  list	  of	  over	  16,000	  people	  
over	  the	  course	  of	  6	  months.

Nowadays,	  I	  tend	  to	  use	  it	  more	  to	  show	  the	  person	  behind	  the	  business,	  to	  build	  
trust,	  a	  good	  reputation	  and	  to	  network.

The	  Goals	  of	  Your	  Personal	  ProPile	  for	  
Marketing
To	  build	  up	  your	  friends	  and	  followers	  on	  your	  page	  so	  that	  you	  get	  a	  high	  
engagement	  rate	  on	  your	  posts

To	  build	  a	  great	  proJile	  and	  a	  fantastic	  reputation	  and	  if	  desired,	  to	  become	  a	  
thought	  leader	  or	  inJluencer	  in	  your	  industry/niche

To	  build	  a	  community	  of	  supporters

How	  to	  Use	  Your	  Personal	  ProPile	  as	  a	  
Marketing	  Tool

Branding

Similarly	  to	  your	  business	  page,	  you	  have	  a	  great	  piece	  of	  real	  estate	  at	  the	  top	  of	  
your	  proJile	  page.

You	  can	  use	  this	  to	  put	  a	  lovely	  image	  of	  you,	  or	  what	  you	  would	  like	  to	  
represent.	  I	  don’t	  recommend	  placing	  a	  business	  image	  here	  but	  some	  people	  
very	  cleverly	  mix	  business	  and	  pleasure.	  Let’s	  look	  at	  some	  examples:
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https://www.facebook.com/jobarnesonline

https://www.facebook.com/hughbriss
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https://www.facebook.com/maris

https://www.facebook.com/amycporterJield
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Linking	  Your	  Page

You	  have	  the	  opportunity	  on	  the	  about	  section	  of	  your	  proJile	  to	  create	  a	  link	  to	  
your	  business	  page.	  All	  you	  need	  do	  is	  click	  on	  about	  and	  then	  ensure	  that	  the	  
Jirst	  Jield	  pertaining	  to	  where	  you	  currently	  work	  is	  your	  business	  page.

This	  will	  then	  show	  as	  a	  link	  on	  your	  About	  section.

Also,	  when	  people	  hover	  over	  the	  link,	  they’ll	  see	  a	  hover	  box	  with	  all	  the	  details	  
of	  your	  page	  and	  can	  actually	  like	  it	  directly	  from	  there!

Content

I’m	  not	  going	  to	  run	  through	  all	  the	  different	  styles	  of	  content	  again	  as	  it’s	  all	  in	  
the	  pages	  section.	  But	  the	  same	  rules	  apply.

Be	  interesting,	  be	  engaging	  and	  be	  valuable!

The	  main	  difference,	  I	  would	  say,	  is	  to	  lean	  your	  personal	  page	  more	  towards	  
personal	  stories	  and	  your	  business	  page	  more	  towards	  business	  stories.	  

Here	  are	  some	  examples	  of	  what	  I	  mean:	  	  	  
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Interest	  Lists	  &	  Controlling	  Your	  Newsfeed

I	  think	  interest	  lists	  absolutely	  rock!	  You	  can	  only	  create	  them	  from	  your	  
personal	  proJile,	  but	  can	  include	  pages,	  as	  well	  as,	  people.

So	  you	  can	  create	  a	  list	  that	  you	  and	  your	  page	  are	  a	  part	  of.	  Post	  about	  your	  list	  
on	  your	  wall	  and	  encourage	  friends	  and	  subscribers	  to	  subscribe	  to	  the	  list.

Once	  subscribed,	  your	  friends	  can	  add	  that	  list	  to	  their	  favourites	  section	  and	  
when	  they	  click	  on	  it,	  will	  only	  see	  posts	  from	  the	  people	  and	  pages	  included	  in	  
the	  list.

I	  use	  this	  to	  ensure	  my	  content	  is	  seen	  by	  my	  fans	  and	  followers	  and	  also,	  to	  
control	  my	  newsfeed	  and	  view	  and	  share	  other	  peoples	  great	  content.

So	  to	  ensure	  my	  posts	  are	  seen,	  I	  encourage	  as	  many	  followers	  and	  fans	  to	  
subscribe	  as	  I	  can	  and	  then,	  educate	  them	  on	  viewing	  it	  daily	  to	  get	  regular	  
updates.	  A	  bit	  like	  an	  RSS	  feed.
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To	  control	  my	  newsfeed,	  I	  Jill	  a	  list	  with	  people	  I’m	  following,	  then	  I	  look	  at	  it	  
daily.	  This	  means	  I’m	  only	  looking	  at	  posts	  by	  people	  I’m	  interested	  in	  and	  I’m	  
sharing	  and	  linking	  back	  to	  those	  people,	  which	  of	  course,	  means	  I’m	  sharing	  
great	  and	  valuable	  content	  with	  my	  fans	  and	  followers.

Great,	  great	  underused	  feature	  on	  Facebook!

Friends	  &	  Subscribers

The	  point	  of	  a	  personal	  proJile	  is	  to	  connect	  with	  friends.	  If	  you	  are	  using	  it	  for	  
marketing	  purposes,	  then	  you	  need	  to	  ensure	  that	  when	  you	  make	  friends,	  they	  
are	  like-‐minded	  individuals,	  are	  interested	  in	  your	  niche	  or	  industry	  and	  will	  
likely,	  become	  customers	  or	  collaborators.

You	  can	  then	  build	  a	  5,000	  strong	  community	  of	  possible	  prospects.

Now	  with	  the	  subscribe	  feature,	  you	  are	  getting	  your	  message	  out	  in	  front	  of	  a	  
whole	  load	  more	  people	  who	  have	  actively	  shown	  an	  interest	  in	  you!

Your	  followers	  are	  HOT!	  They	  have	  publicly	  declared	  that	  they	  want	  to	  hear	  
what	  you	  have	  to	  say	  and	  are	  interested	  in	  your	  content.	  So	  make	  sure	  you	  are	  
meeting	  their	  needs	  and	  creating	  valuable,	  results-‐based	  content	  that	  they	  can	  
appreciate	  and	  share.

You	  have	  the	  ability	  to	  target	  your	  posts	  to	  friends,	  friends	  of	  friends	  or	  public.	  I	  
tend	  to	  leave	  mine	  open	  to	  public	  all	  the	  time	  to	  ensure	  I	  reach	  as	  many	  people	  
as	  possible	  with	  my	  content.

Networking

Back	  in	  the	  day,	  you	  were	  able	  to	  post	  all	  over	  Facebook	  as	  your	  page.	  These	  
days	  you	  can	  only	  post	  as	  your	  page	  on	  other	  pages.	  This	  is	  a	  good	  thing.

People	  want	  to	  talk	  to	  people.	  People	  do	  business	  with	  people.	  People	  are	  not	  
interested	  in	  faceless	  corporations.

The	  more	  you	  network	  as	  yourself,	  the	  more	  engaging	  you	  will	  be	  and	  the	  more	  
people	  you	  will	  meet	  and	  connect	  with.

There	  really	  is	  nothing	  more	  powerful	  than	  connections.	  As	  Robert	  Kiyosaki	  
says,
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“The	  richest	  people	  in	  the	  world	  look	  for	  and	  build	  networks.	  Everyone	  else	  
looks	  for	  work.”

To	  really	  take	  your	  business	  to	  the	  next	  level,	  you	  want	  to	  be	  connecting	  with	  
inJluencers	  and	  thought	  leaders	  in	  your	  industry	  or	  niche.	  Facebook	  has	  made	  
this	  far	  easier	  than	  ever	  before.

Now	  you	  can	  cut	  through	  the	  gatekeepers	  and	  get	  to	  know	  people	  you	  
previously	  thought	  impossible	  to	  reach,	  simply	  by	  commenting	  on	  posts	  on	  their	  
Facebook	  page,	  by	  recommending	  their	  latest	  book	  or	  by	  reaching	  out	  to	  them	  
via	  Facebook	  messages.

The	  fact	  is,	  we’re	  living	  in	  a	  hugely	  connected	  and	  inclusive	  world	  now	  and	  
everyone	  is	  chatting	  with	  everyone,	  no	  matter	  what	  stage	  of	  the	  game	  you’re	  at.

You	  must	  remember	  this	  though	  when	  you’re	  rich	  and	  famous!	  Remember	  
everyone	  who	  helped	  and	  supported	  you	  and	  make	  sure	  you	  give	  it	  back	  to	  
others!

As	  my	  mother	  always	  said,	  “Be	  nice	  on	  the	  way	  up,	  as	  you	  never	  know	  who	  you	  
may	  meet	  on	  the	  way	  down!”

We	  are	  really	  on	  our	  way	  to	  a	  level	  playing	  Jield	  these	  days.	  Anyone	  can	  build	  a	  
proJile,	  a	  reputation,	  or	  a	  brand.	  Anyone	  can	  become	  a	  public	  Jigure.	  Anyone	  can	  
publish	  books,	  TV	  shows,	  or	  radio	  shows.	  Anyone	  can	  become	  a	  celebrity!

The	  world	  is	  your	  oyster!	  Go	  grab	  it!!!!	  :)

ProPile	  Summary
I	  call	  it	  this	  the	  double	  whammy	  effect.	  Why	  only	  have	  a	  business	  page	  when	  you	  
can	  have	  a	  personal	  proJile	  as	  well	  and	  vice	  versa!?

Remember	  your	  overall	  goal	  here	  and	  that	  is	  to	  attract	  new	  customers	  and	  
retain	  current	  customers.

You	  achieve	  both	  by	  being	  personable,	  friendly,	  easy	  to	  talk	  to,	  valuable,	  helpful	  
and	  all	  the	  things	  you	  have	  the	  opportunity	  to	  be	  using	  your	  personal	  proJile	  for.

Don’t	  hide	  behind	  your	  brand.	  Get	  out	  there	  and	  get	  to	  know	  people.	  Believe	  in	  
yourself	  and	  your	  customers	  will	  believe	  in	  you!

  Access the Videos Here! 

http://jobarnesonline.com/hg/?a=0HU2Bqda7l&p=5
http://jobarnesonline.com/hg/?a=0HU2Bqda7l&p=5


Groups
What	  a	  great	  way	  to	  build	  a	  community.	  Facebook	  groups	  are	  a	  very	  powerful	  
tool.	  They	  are	  not,	  however,	  set	  and	  forget.

Groups	  take	  time	  and	  work.	  If	  not,	  they	  can	  very	  quickly	  become	  spam	  fests.

They’re	  a	  bit	  like	  forums	  and	  require	  administrators	  to	  be	  active	  responders,	  
commentators	  and	  moderators.

Does	  this	  mean	  that	  you	  have	  to	  be	  commenting	  on	  everyone’s	  questions?	  The	  
answer	  of	  course	  is,	  No.	  If	  a	  group	  is	  run	  well,	  then	  there	  will	  come	  a	  time	  when	  
the	  group	  members	  will	  both	  respond	  and	  support	  each	  other	  and	  to	  a	  degree,	  
will	  also	  self-‐moderate.

However,	  a	  group	  still	  needs	  a	  leader	  and	  you	  will	  need	  to	  ensure	  you	  are	  either	  
present	  or	  have	  a	  system	  in	  place	  to	  have	  your	  presence	  felt!

Different	  Uses	  for	  Groups
You	  can	  create	  three	  types	  of	  groups;

Open	  
Closed
Secret

Here’s	  how	  Facebook	  describe	  these	  3	  options:
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There	  are	  also	  varying	  joining	  methods	  for	  groups.

You	  can	  simply	  go	  to	  a	  group	  and	  click	  the	  ‘Join	  Group’	  button	  on	  the	  top	  right	  of	  
the	  group.

You	  can	  be	  invited	  by	  the	  group	  owner	  to	  take	  this	  action	  via	  email	  or	  message,	  
or	  you	  can	  be	  involuntarily	  added	  to	  a	  group,	  either	  by	  the	  group	  owner	  or	  by	  a	  
member	  of	  the	  group.

Sometimes,	  this	  is	  a	  welcome	  add,	  especially	  if	  it	  is	  a	  person	  or	  a	  group	  you	  
really	  respect.	  Sometimes,	  this	  is	  a	  very	  unwelcome	  action	  and	  you	  may	  Jind	  
yourself	  unsubscribing	  from	  the	  many	  groups	  that	  friends	  just	  decided	  on	  your	  
behalf	  that	  you’d	  like	  to	  be	  a	  part	  of.

To	  Jind	  groups	  that	  you’d	  like	  to	  be	  a	  part	  of,	  you	  simply	  use	  the	  Facebook	  search	  
function	  or	  you’ll	  probably	  see	  a	  list	  of	  suggested	  groups	  on	  the	  right	  hand	  side	  
of	  your	  screen	  when	  you’re	  in	  a	  group.

What	  I	  want	  to	  cover	  though,	  is	  how	  to	  use	  groups	  for	  marketing	  or	  revenue	  
generation	  purposes
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There	  are	  a	  variety	  of	  ways	  you	  can	  use	  groups.	  Here	  are	  some	  suggestions:

Course	  Support
Add	  as	  a	  bonus	  to	  your	  product	  or	  course,	  access	  to	  a	  private	  Facebook	  group	  for	  
support,	  accessing	  new	  content	  or	  anything	  else	  of	  value	  that	  you	  can	  share	  .	  
People	  love	  to	  be	  a	  part	  of	  a	  community	  and	  I	  have	  found	  this	  an	  invaluable	  part	  
of	  my	  sales	  strategy.

Networking	  Group
You	  can	  set	  up	  a	  group	  to	  network	  with	  inJluencers	  in	  your	  industry	  or	  niche.	  
This	  could	  lead	  to	  JV’s,	  co-‐promotions,	  masterminds	  and	  all	  sorts	  of	  positive	  
results	  to	  help	  you	  in	  your	  business.	  There	  are	  some	  hugely	  successful	  
networking	  groups	  on	  Facebook	  that	  I	  am	  a	  part	  of	  and	  the	  advice	  and	  
information	  shared	  can’t	  be	  bought!	  (Of	  course,	  it	  actually	  can,	  but	  it	  would	  cost	  
a	  few	  quid!)

Alternative	  Email	  List
Email	  marketing	  is	  still	  a	  very	  powerful	  way	  to	  build	  relationships	  and	  sell	  your	  
products	  and	  services,	  but	  we	  all	  know	  that	  it	  is	  getting	  increasingly	  difJicult	  to	  
stand	  out	  amongst	  the	  sea	  of	  emails	  people	  get	  on	  a	  daily	  basis.

The	  fact	  is,	  we	  need	  to	  change	  our	  language	  as	  online	  marketers.	  The	  money	  is	  
not	  in	  the	  list.	  The	  money	  is	  the	  relationships	  we	  have	  with	  people,	  and	  the	  
speed	  and	  efJiciency	  with	  which	  we	  can	  distribute	  important	  and	  valuable	  
information	  to	  them.

Relying	  just	  on	  email	  is	  simply,	  putting	  all	  your	  eggs	  in	  one	  basket.	  Moving	  
forward,	  you	  MUST	  begin	  to	  think	  of	  ways	  to	  communicate	  with	  your	  ideal	  
market	  beyond	  just	  email.

There	  are	  multiple	  ways	  and	  platforms	  to	  achieve	  this	  and	  one	  of	  them	  is	  
Facebook	  groups.	  

I	  would	  suggest	  when	  you	  start	  your	  own	  group,	  you	  set	  it	  up	  as	  an	  open	  but	  
people	  must	  be	  approved	  before	  joining	  the	  group.	  In	  other	  words,	  everyone	  can	  
see	  the	  posts	  on	  Facebook,	  but	  people	  have	  to	  request	  to	  join	  and	  you	  have	  to	  
approve	  them.

It	  takes	  a	  bit	  more	  work	  early	  on,	  but	  it	  will	  help	  keep	  out	  the	  spammers	  and	  
time	  wasters.	  Once	  the	  group	  has	  built	  some	  momentum	  and	  you	  have	  some	  
great	  conversations	  going,	  then	  you	  can	  perhaps	  open	  up	  that	  joining	  process	  
and	  just	  allow	  people	  to	  join.	  I’ll	  leave	  that	  decision	  up	  to	  you.
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You	  will	  need	  to	  ensure	  that	  you	  monitor	  this	  type	  of	  group	  very	  closely	  though	  
and	  be	  prepared	  to	  delete	  lots	  of	  spam	  and	  ban	  lots	  of	  people.	  Once	  you	  have	  
built	  up	  a	  good	  group	  and	  reputation,	  however,	  it	  is	  a	  fantastic	  way	  to	  
communicate	  with	  your	  group	  members	  and	  notify	  them	  of	  new	  content	  or	  
offers.

SpeciPic	  Project	  Group

What	  a	  great	  way	  to	  communicate	  and	  build	  up	  a	  relationship	  with	  your	  
subscribers,	  fans	  and	  followers.

Similar	  to	  an	  alternative	  email	  list,	  let’s	  say	  you	  were	  starting	  a	  new	  project,	  such	  
as	  creating	  a	  new	  course,	  	  writing	  a	  book	  or	  starting	  a	  series	  of	  podcasts	  and	  you	  
knew	  there	  would	  be	  many	  people	  who	  would	  be	  interested	  in	  following	  your	  
journey	  while	  you	  put	  together	  this	  particular	  project.

You	  could	  invite	  your	  audience,	  wherever	  they	  are,	  to	  join	  you	  in	  this	  group,	  
thereby	  segmenting	  your	  audience	  (a	  very	  powerful	  strategy	  on	  its	  own)	  and	  
take	  them	  on	  the	  journey	  with	  you.

By	  the	  time	  you	  get	  to	  publishing	  your	  book,	  	  selling	  your	  course	  or	  starting	  your	  
series,	  you	  have	  a	  ready-‐made,	  pre-‐built	  audience	  or	  group	  of	  buyers.

It’s	  a	  bit	  like	  a	  product	  launch	  without	  all	  the	  hype!

In	  fact,	  I	  got	  this	  idea	  from	  someone	  who	  is	  using	  this	  very	  strategy	  to	  great	  
effect!

Pat	  Flynn	  from	  Smart	  Passive	  Income	  has	  set	  up	  a	  group	  speciJically	  for	  people	  
interested	  in	  becoming	  a	  self	  published	  author	  on	  Kindle.	  Here’s	  how	  he	  
describes	  the	  group:
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These	  are	  just	  some	  suggestions	  on	  how	  to	  use	  groups.	  I’m	  sure	  there	  are	  many	  
more	  creative	  ways	  you	  can	  utilise	  them	  to	  build	  fantastic	  relationships,	  build	  
your	  proJile	  and	  your	  audience	  and	  also,	  to	  generate	  targeted	  leads	  and	  sales.

Some	  More	  Group	  Tips!

Title

The	  title	  of	  your	  group	  is	  your	  branding	  until	  people	  join.	  So	  you	  need	  to	  ensure	  
it	  reJlects	  what	  the	  group	  is	  about	  and	  sounds	  compelling	  enough	  for	  people	  to	  
want	  to	  join.

Here	  are	  some	  examples	  of	  some	  compelling	  group	  names:

Rise	  Above	  the	  Rat	  Race
Money	  and	  You
Social	  Media	  Jobs
I	  Love	  Google	  Plus
Social	  Media	  Inner	  Circle
Wordpress	  for	  Business

These	  are	  just	  the	  groups	  that	  are	  suggested	  to	  me.	  There	  are	  a	  million	  others	  for	  
you	  to	  look	  at	  and	  get	  some	  inspiration.

Rules

Nobody	  likes	  the	  sound	  of	  rules,	  but	  if	  you’re	  to	  have	  a	  successful	  group,	  then	  
you	  need	  to	  ensure	  it	  does	  not	  just	  become	  a	  pitch	  fest.

This	  is	  your	  group	  and	  you	  are	  spending	  the	  time	  creating,	  driving	  trafJic	  to	  it,	  
and	  encouraging	  people	  to	  join.

This	  is	  your	  communication	  tool.	  Don’t	  allow	  anyone	  to	  jeopardize	  your	  hard	  
work.

You	  really	  do	  need	  to	  be	  harsh	  here	  and	  you	  may	  upset	  some	  people	  by	  
removing	  posts	  that	  they	  feel	  are	  harmless,	  but	  you	  must	  start	  as	  you	  mean	  to	  go	  
on	  and	  take	  no	  prisoners.
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This	  is	  your	  business	  we’re	  talking	  about	  here!

Here	  is	  an	  example	  of	  the	  rules	  we	  have	  at	  The	  Social	  Networking	  Academy	  
closed	  group..

Here,	  a	  fantastic	  networking	  and	  support	  group	  I	  belong	  to,	  actually	  have	  the	  
rules	  as	  the	  header	  graphic	  for	  the	  group.

Group	  Etiquette

Whatever	  you	  do,	  do	  NOT	  involuntarily	  add	  people	  to	  your	  group	  without	  asking	  
them	  Jirst.

Not	  unless	  you	  are	  absolutely	  sure	  that	  they	  won’t	  mind.	  
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The	  best	  way	  I	  have	  found	  to	  build	  a	  group	  is	  to	  let	  people	  know	  it’s	  there	  and	  
invite	  them	  to	  join.

This	  is	  great	  from	  a	  couple	  of	  perspectives.	  Firstly,	  it	  means	  you’re	  not	  annoying	  
the	  bejeebies	  out	  of	  people	  by	  adding	  them	  to	  another	  group	  they	  didn’t	  want	  to	  
be	  added	  to!

Secondly,	  when	  people	  ask	  to	  join,	  it	  gives	  you	  an	  opportunity	  to	  vet	  them	  and	  
make	  sure	  they’re	  the	  right	  kind	  of	  person	  you	  want	  in	  your	  group.

In	  an	  ideal	  world,	  you	  want	  people	  who	  will	  be	  active	  and	  get	  involved.	  It’s	  never	  
going	  to	  happen	  that	  everyone	  who	  joins	  is	  active,	  as	  life	  gets	  in	  the	  way,	  but	  you	  
will	  get	  a	  few	  die	  hard’s,	  who	  just	  live	  for	  forums,	  groups,	  company	  and	  
conversations.	  

These	  people	  will	  be	  invaluable	  to	  you,	  I	  guarantee	  it!

Also,	  ensure	  as	  the	  group	  leader	  that	  you	  provide	  good,	  valuable	  and	  helpful	  
content	  periodically,	  so	  that	  your	  group	  members	  really	  feel	  the	  beneJit	  of	  being	  
part	  of	  your	  group.

You	  want	  people	  shouting	  down	  the	  rooftops	  with	  how	  fantastic	  you	  are,	  so	  that	  
the	  group	  organically	  grows	  by	  word	  of	  mouth	  with	  only	  truly	  interested	  parties	  
requesting	  to	  join.

Kudos	  ensues!

Please	  Remember

These	  are	  great	  strategies.	  The	  only	  thing	  I	  would	  say.	  Please	  remember	  
Facebook	  is	  a	  free	  3rd	  party	  platform.

Where	  possible,	  encourage	  people	  to	  sign	  up	  to	  your	  lists	  so	  that	  you	  have	  more	  
control	  over	  your	  prospect	  and	  customer	  details.

How	  soul	  destroying	  would	  it	  be	  if	  you	  put	  your	  heart	  and	  soul	  into	  a	  group,	  
built	  a	  community	  of	  thousands,	  and	  never	  got	  their	  details	  except	  for	  on	  
Facebook	  and	  one	  day	  you	  woke	  to	  Jind	  that	  Facebook	  has	  changed	  the	  rules	  or	  
closed	  your	  group?
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So	  wherever	  possible	  with	  your	  proJile,	  page	  and	  groups,	  encourage	  people	  to	  
sign	  up	  for	  your	  lists	  so	  you	  can	  take	  people	  off	  of	  Facebook	  and	  have	  more	  
control	  over	  their	  contact	  details.

This	  goes	  for	  all	  the	  Social	  Media	  platforms,	  by	  the	  way.

General	  Facebook	  Marketing	  Tips
In	  this	  section,	  we’re	  just	  having	  a	  quick	  look	  at	  some	  great	  little	  marketing	  tips	  
you	  can	  utilise	  on	  Facebook	  that	  I	  haven’t	  included	  in	  some	  of	  the	  larger	  
sections.

Pinning

On	  Facebook	  pages	  and	  groups,	  you	  have	  the	  ability	  to	  pin	  posts	  to	  the	  top	  of	  the	  
wall,	  so	  your	  most	  important	  content	  stays	  where	  you	  want	  it	  to	  rather	  than	  
disappearing	  down	  the	  wall.
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All	  you	  need	  to	  do	  is	  click	  the	  little	  Pin	  to	  Top	  button	  on	  your	  post	  and	  it	  will	  stay	  
at	  the	  top	  of	  your	  wall	  for	  7	  days.	  

Highlighting

On	  both	  pages	  and	  your	  personal	  proJile,	  you	  have	  the	  option	  to	  ‘highlight’	  your	  
posts.

This	  means	  that	  a	  post	  of	  your	  choosing,	  spreads	  out	  across	  the	  width	  of	  your	  
timeline,	  making	  it	  immediately	  eye	  catching	  to	  anyone	  who	  visits	  your	  wall.

Just	  click	  the	  little	  star	  on	  the	  top	  right	  of	  your	  post.
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Events

I’ve	  included	  this	  here	  because	  you	  can	  create	  events	  on	  both	  your	  personal	  
proJile	  and	  on	  your	  business	  page.

The	  difference	  is,	  you	  can	  invite	  all	  your	  personal	  friends,	  whether	  you	  create	  it	  
on	  your	  page	  or	  your	  proJile.	  But	  on	  a	  page,	  you	  can	  also	  send	  Facebook	  ads	  to	  it	  
or	  set	  it	  up	  as	  a	  promoted	  post.

An	  event	  can	  be	  anything	  you’d	  like	  to	  promote,	  including	  webinars,	  seminars,	  
page	  launches,	  product	  launches,	  and	  free	  offers.

As	  with	  most	  other	  things	  on	  Facebook,	  you	  are	  only	  limited	  by	  your	  
imagination!

Here’s	  how	  to	  create	  an	  event:

On	  your	  personal	  proJile,	  you	  need	  to	  click	  on	  the	  events	  tab	  within	  your	  Apps	  
on	  your	  home	  page.

	  
That	  will	  take	  you	  to	  a	  big	  events	  page,	  with	  the	  option	  
to	  create	  an	  event	  at	  the	  top	  of	  the	  page.

This	  is	  what	  an	  event	  looks	  like:
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To	  create	  an	  event	  on	  your	  page,	  you	  need	  to	  go	  into	  the	  admin	  panel	  and	  click	  
the	  Apps	  link;

You’ll	  then	  be	  able	  to	  add	  the	  events	  app	  and	  create	  
your	  event,	  just	  as	  you	  would	  on	  your	  personal	  page.
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Refresh	  Your	  Timeline	  Cover

Photo	  sharing	  is	  the	  top	  activity	  online,	  particularly	  on	  Social	  Media.	  People	  love	  
images!

It’s	  a	  good	  idea	  to	  change	  your	  Timeline	  cover	  from	  time	  to	  time,	  to	  give	  your	  
page	  or	  proJile	  a	  fresh	  look	  and	  to	  encourage	  more	  engagement.	  You	  can	  also	  use	  
it	  to	  subtly	  promote	  a	  webinar,	  a	  book	  launch,	  a	  new	  product	  and	  so	  on.	  Just	  
make	  sure	  that	  you	  remember	  the	  rules	  for	  Timeline	  covers	  on	  pages!

Appreciate	  Your	  Fans

Appreciating	  your	  fans	  and	  followers	  will	  go	  a	  long	  way	  to	  building	  those	  crucial	  
relationships.

We	  already	  touched	  on	  crowd	  sourcing	  in	  the	  pages	  section,	  but	  to	  highlight	  fans	  
posts	  on	  your	  Facebook	  page	  or	  run	  fan-‐only	  offers	  or	  even,	  have	  a	  fan	  of	  the	  
week,	  is	  a	  wonderful	  way	  to	  boost	  engagement	  and	  make	  yourself	  and	  everyone	  
around	  you	  feel	  good.

The	  more	  the	  warmth	  and	  the	  welcome	  and	  the	  human	  touch	  on	  your	  page,	  the	  
more	  people	  will	  like,	  comment	  and	  share!

Excellent	  Customer	  Service

Goes	  without	  saying!

Go	  above	  and	  beyond.	  Make	  sure	  you	  respond	  to	  all	  comments	  on	  your	  Facebook	  
page	  and	  proJile.

Don’t	  shy	  away	  from	  negative	  criticism	  if	  it	  is	  justiJied	  or	  if	  the	  client	  can	  be	  
helped	  and	  the	  problem	  resolved.

If	  it	  is	  downright	  nastiness	  or	  an	  abusive	  message,	  delete.	  However,	  if	  you	  can	  
quickly	  and	  efJiciently	  communicate	  with	  the	  customer	  and	  solve	  the	  issue	  at	  
hand	  with	  professionalism,	  you	  and	  your	  brand	  will	  look	  great!
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Be	  Socially	  Intertwined!

Ensure	  you	  have	  added	  all	  the	  relevant	  plug-‐ins	  and	  share	  buttons	  on	  your	  
website	  or	  blog.

If	  you	  look	  at	  my	  Insights,	  you	  can	  see	  that	  from	  a	  total	  of	  2,878	  likes	  over	  the	  
speciJied	  period,	  my	  highest	  proportion	  of	  likes,	  totaling	  866,	  came	  from	  social	  
plug-‐ins	  on	  sites	  off	  of	  Facebook.

That’s	  30%	  of	  all	  likes	  to	  my	  page	  over	  a	  3	  month	  period.

It’s	  super	  easy	  to	  add	  likes	  and	  shares	  to	  your	  website.	  If	  you’re	  using	  
Wordpress,	  simply	  use	  one	  of	  the	  following	  plug-‐ins:

Facebook	  for	  Wordpress
Digg	  Digg
ShareBar

Unfortunately,	  the	  Facebook	  plug-‐in	  doesn’t	  have	  the	  facility	  for	  you	  to	  add	  a	  like	  
box	  to	  your	  site.	  	  

But	  here’s	  how	  to	  do	  it;

Go	  Here	  -‐	  https://developers.facebook.com/docs/plugins/
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Click	  on	  the	  Like	  Box	  Link

Add	  your	  facebook	  page	  that	  you	  want	  people	  to	  like	  and	  then	  size	  it,	  pick	  the	  
style	  colour	  etc.
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Then	  click	  on	  Get	  Code	  at	  the	  bottom	  and	  for	  ease	  just	  pick	  the	  ‘iframe’	  options.

Then	  copy	  the	  code	  and	  head	  over	  to	  your	  wordpress	  site.

Click	  on	  Appearance	  and	  Widgets	  in	  the	  sidebar,	  then	  head	  to	  the	  right	  hand	  
sidebar,	  drag	  a	  text	  box	  across	  and	  paste	  the	  code	  in.

Bob’s	  Your	  Uncle!

If	  you	  don’t	  have	  a	  Wordpress	  site	  and	  want	  to	  add	  the	  like	  and	  share	  button,	  if	  
you	  go	  to	  the	  same	  place	  as	  you	  went	  to	  grab	  the	  like	  box,	  you	  can	  get	  all	  the	  
codes	  you	  need	  to	  add	  Facebook	  buttons	  all	  over	  your	  site.
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Personally	  though,	  if	  marketing	  your	  products	  and	  building	  relationships	  is	  the	  
main	  strategy	  to	  grow	  your	  business,	  don’t	  get	  caught	  up	  doing	  hours	  of	  
technical	  work	  that	  you	  could	  outsource	  for	  a	  $100.

Get	  someone	  else	  to	  add	  all	  the	  buttons,	  while	  you	  focus	  on	  the	  stuff	  that’s	  going	  
to	  make	  you	  money!

Think	  Mobile
Mobile	  marketing	  is	  fast	  becoming	  a	  priority	  as	  100	  million	  people	  a	  month	  are	  
accessing	  Facebook	  from	  their	  phone!

If	  you	  see	  my	  stats	  again,	  you’ll	  see	  that	  15%	  of	  my	  likes	  over	  the	  last	  90	  days	  
have	  come	  from	  mobile	  users.

It	  cannot	  be	  ignored.

Therefore,	  when	  you	  are	  considering	  ad	  campaigns,	  please	  remember,	  it’s	  only	  
Promoted	  Posts	  and	  Facebook	  offers	  that	  show	  in	  the	  mobile	  newsfeeds.	  As	  of	  
the	  time	  of	  writing,	  normal	  ads,	  sponsored	  stories	  and	  page	  post	  ads	  only	  show	  
on	  the	  right	  hand	  side	  of	  the	  screen,	  but	  not	  on	  a	  mobile	  device.

Not	  only	  that,	  the	  tabs	  on	  your	  page	  don’t	  show	  on	  mobile!	  Come	  on	  Facebook,	  
what	  are	  you	  thinking?

As	  this	  is	  such	  a	  crucial	  strategy,	  I’m	  forever	  hoping	  that	  they	  change	  this,	  but	  in	  
the	  meantime,	  a	  good	  friend	  of	  mine	  Nathan,	  has	  developed	  a	  very	  funky	  little	  
mobile	  app	  which	  displays	  your	  tabs	  on	  a	  mobile.

You	  can	  Jind	  out	  more	  about	  that	  here	  -‐	  Heyo	  Mobile	  App	  (Please	  note	  this	  is	  an	  
afPiliate	  link,	  feel	  free	  to	  visit	  him	  directly.)

Stay	  Ahead	  and	  Respond	  Quickly	  to	  Changes
I	  think	  I’ve	  said	  this	  before;	  Facebook	  is	  going	  to	  continue	  to	  change.	  As	  social	  
media	  evolves	  further,	  as	  dynamic	  and	  relevant	  advertising	  gets	  smarter,	  as	  
competition	  gets	  hotter	  and	  as	  technical	  engineers	  get	  cleverer,	  changes	  will	  
occur.

They	  will	  not	  ask	  for	  our	  permission.
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The	  name	  of	  the	  game,	  in	  order	  to	  be	  successful	  and	  to	  continue	  to	  build	  and	  
grow	  your	  business,	  is	  to	  ensure	  that	  you’re	  moving	  at	  least	  in	  line	  with	  the	  pace	  
of	  your	  audience	  and	  customers,	  if	  not	  a	  little	  faster!

Ironically,	  it	  is	  the	  speed	  of	  technology	  that	  is	  making	  it	  possible	  for	  us	  to	  keep	  
up	  with	  the	  speed	  of	  technology!

As	  platforms	  get	  more	  sophisticated,	  so	  do	  the	  information	  channels.

Keep	  your	  eyes	  and	  ears	  open,	  be	  open	  to	  change,	  move	  with	  the	  times	  not	  
against	  them	  and	  respond	  to	  the	  needs	  of	  your	  customers.

Keeping	  up	  does	  not	  mean	  jumping	  on	  every	  Jly-‐by-‐night,	  new-‐fangled,	  system	  
or	  platform,	  as	  soon	  as	  it	  hits	  the	  headlines.

It	  means	  moving	  with	  your	  market	  and	  understanding	  their	  needs	  and	  the	  
direction	  they	  are	  going	  in.	  

The	  only	  Jones’s	  you	  need	  to	  be	  keeping	  up	  with	  are	  the	  ones	  that	  are	  buying	  
stuff	  from	  you,	  not	  the	  ones	  selling	  stuff	  to	  you!

I	  do	  hope	  you	  have	  enjoyed	  consuming	  this	  book	  as	  much	  as	  I	  have	  enjoyed	  
writing	  it!

A	  huge	  thanks	  goes	  out	  to	  all	  those	  who	  gave	  me	  permission	  to	  showcase	  their	  
fantastic	  Social	  Media	  talents.	  A	  list	  of	  these	  fab	  people	  and	  where	  you	  can	  Jind	  
them	  is	  on	  the	  next	  page.

If	  you	  would	  like	  to	  catch	  up	  with	  what	  I’m	  doing,	  or	  give	  me	  feedback,	  please	  
don’t	  hesitate	  to	  get	  in	  touch.	  I	  am	  one	  of	  the	  approachables!!!

You	  can	  Jind	  me	  here:

www.facebook.com/jobarnesonline

I	  look	  forward	  to	  getting	  to	  know	  you!

All	  the	  very	  best	  of	  luck	  with	  your	  business,

Jo	  :)
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Huge	  Thank	  You!
I	  would	  like	  to	  take	  this	  opportunity	  to	  say	  a	  HUGE	  Thank	  You	  to	  all	  those	  who	  
allowed	  me	  to	  use	  pictures	  and	  references	  to	  their	  pages	  and	  blogs.

Mari	  Smith,	  Amy	  PorterJield,	  Jon	  Loomer,	  Hugh	  Briss,	  David	  Siteman	  Garland,	  
Social	  Media	  Examiner,	  Hubspot,	  Useful	  Graphic	  Design	  Tutorials,	  Dreamgrow	  
Social,	  Pat	  Flynn,	  Mike	  Hill	  and	  anyone	  else	  I	  have	  missed.

You	  guys	  ROCK!

Thank	  you	  so	  much!!!

Jo	  :)
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Other	  Jo	  Barnes	  Resources

You’ve	  read	  the	  ebook,	  now	  watch	  the	  videos!	  I	  have	  created	  a	  full	  set	  of	  
training	  videos	  to	  accompany	  this	  course.	  To	  work	  along	  beside	  me	  and	  
start	  to	  see	  some	  truly	  tangible	  results	  in	  your	  business,	  click	  the	  link	  
below!

Facebook	  Marketing	  2013	  -‐	  The	  Videos

____________________________________________________________________________________________

Discover	  how	  to	  master	  marketing	  on	  LinkedIn.	  From	  setting	  up	  your	  
proPile	  to	  building	  and	  leveraging	  connections,	  creating	  business	  pages,	  
using	  LinkedIn	  groups	  and	  loads	  more!

LinkedIn	  Marketing	  2013	  -‐	  The	  Videos

Get	  your	  head	  round	  the	  funnest	  thing	  on	  the	  internet	  right	  now.	  Pinterest!	  
Fun,	  easy	  to	  use	  and	  great	  for	  your	  business,	  pinterest	  is	  growing	  at	  fast	  
and	  is	  providing	  a	  ton	  of	  referral	  trafPic	  for	  active	  users!	  Not	  to	  be	  ignored!

Pinterest	  Marketing	  2013	  -‐	  The	  Videos

The	  future	  of	  marketing	  online	  and	  SEO	  Google+	  is	  a	  serious	  contender	  for	  
your	  marketing	  attention!	  Many	  people	  are	  dismissing	  it	  as	  a	  social	  ghost	  
town,	  BUT	  G+	  is	  simply	  a	  social	  layer	  to	  GOOGLE!	  Where	  your	  business	  
must	  be!	  One	  of	  my	  most	  comprehensive	  courses,	  check	  it	  out	  here...

Google+	  -‐	  The	  Videos
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Copyright, Licensing and Liabilities.
Copyright ©2011,2012 Jo Barnes Online. http://www.jobarnesonline.com/

Everyone is permitted to copy and distribute verbatim copies of this document, but changing it is 
not allowed without the express permission of The Social Networking Academy.

All copyrights by respective companies are fully acknowledged.

Disclaimer	  of	  Warranty
THERE IS NO WARRANTY FOR ANY PROGRAMS OR DOCUMENTATION, TO THE EXTENT 
PERMITTED BY APPLICABLE LAW. EXCEPT WHEN OTHERWISE STATED IN WRITING THE 
COPYRIGHT HOLDERS AND/OR OTHER PARTIES PROVIDE THE PROGRAM “AS IS” WITHOUT 
WARRANTY OF ANY KIND, EITHER EXPRESSED OR IMPLIED, INCLUDING, BUT NOT LIMITED TO, 
THE IMPLIED WARRANTIES OF MERCHANTABILITY AND FITNESS FOR A PARTICULAR PURPOSE. 
THE ENTIRE RISK AS TO THE QUALITY AND PERFORMANCE OF THE PROGRAM IS WITH YOU. 
SHOULD THE PROGRAM PROVE DEFECTIVE, YOU ASSUME THE COST OF ALL NECESSARY 
SERVICING, REPAIR OR CORRECTION.

Limitation	  of	  Liability
IN NO EVENT UNLESS REQUIRED BY APPLICABLE LAW OR AGREED TO IN WRITING WILL ANY 
COPYRIGHT HOLDER, OR ANY OTHER PARTY WHO MODIFIES AND/OR CONVEYS THE PROGRAM 
AS PERMITTED ABOVE, BE LIABLE TO YOU FOR DAMAGES, INCLUDING ANY GENERAL, SPECIAL, 
INCIDENTAL OR CONSEQUENTIAL DAMAGES ARISING OUT OF THE USE OR INABILITY TO USE 
THE PROGRAM (INCLUDING BUT NOT LIMITED TO LOSS OF DATA OR DATA BEING RENDERED 
INACCURATE OR LOSSES SUSTAINED BY YOU OR THIRD PARTIES OR A FAILURE OF THE 
PROGRAM TO OPERATE WITH ANY OTHER PROGRAMS), EVEN IF SUCH HOLDER OR OTHER 
PARTY HAS BEEN ADVISED OF THE POSSIBILITY OF SUCH DAMAGES.

Interpretation	  of	  Above	  Sections
If the disclaimer of warranty and limitation of liability provided above cannot be given local legal 
effect according to their terms, reviewing courts shall apply local law that most closely 
approximates an absolute waiver of all civil liability in connection with the Program or information 
contained in the documentation, unless a warranty or assumption of liability accompanies a copy 
of the Program or documentation in return for a fee. 

Version 1.00 January 2013, 
Edited and Published by Jo Barnes of Jo Barnes Online
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